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K.V. Gubskaya, A.I. Zyrianov
TOURIST SEASONS IN THE PERM REGION

Since each type of tourism is influenced by seasonality, a combination of types of tourism allows a
territory to regulate tourism development, organize more effective work of service enterprises, and make full
use of the region's recreational opportunities. In the article seasonal schedule of 16 types of tourism in the
Perm region is defined. The peak season, high season, low season and off-season are distinguished. The
regional seasonal tourist matrix is studied. Most mass seasons are considered as most preferable for a
particular type of tourism. It is possible to determine a year-round sequence of preferred forms of tourism,
which will help to develop the most appropriate tourist programs and direct business and service in a proper
way. A calendar of tourist and recreational activities is compiled with respect to the priority types of tourism
in certain seasons. Based on the matrix of seasonality in different kinds of tourism in the region, integrated
quantitative assessment of this parameter is performed. Seasonality in different types of tourism also differs
depending on different kinds of municipal districts, which is connected with the large size of the region and
variety of climates and landscapes.

K e y w o r d s : types of tourism, tourist season, seasonality in tourism, tourist calendar, Perm region.
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