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AHHoTanus. LleHHOCTH UTpaloT BaXXHYIO POJIb B XKU3HEIEATEIbHOCTH YeJI0oBeKa, ONpeesss ero Mu-
POBOCIIPHSTHE, Pa3BUTHE U MOBEACHUE. AKTYaIBHOCTh UCCIIEIOBaHUsI 00YCIOBIeHA TIOMCKAMU HCTOYHHUKOB
(dbopMHpOBaHUS IIEHHOCTEH, a TaKKe WX COIHMAIbHBIM KOHCTPYHPOBAHHEM, YTO SIBIISICTCS HEOOXOJUMBIM
yCIIOBUEM ISl TPOU3BOACTBA d(D(HEKTHBHOM pEKIaMbl, CITyKallleld rocyIapcTBEHHON MOJIUTHKE IO COXPaHe-
HUIO U YKPEIUICHUIO TPAJIHITMOHHBIX POCCUHCKUX yXOBHO-HPABCTBEHHBIX IIEHHOCTEH, YTO OCOOCHHO Ba)KHO
B YCJIOBMSIX pacraja IeHHOCTHBIX KyJIbTYpPHBIX CTEPEOTHIIOB B €BPOIEHCKOM MpoCTpaHcTBe. MaTtepuai co-
OpaH M3 pa3NMYHbIX MeIHa0aHKOB ceTH MHTepHET METO0M CIIJIONIHOW BEIOOPKH U Jlasiee MPoaHATU3UPOBaH
MIpH TIOMOITM AECKPUNTHBHO-AaHAIUTHYECKOTO W JECKPUITHBHO-COMOCTABUTEIFHOTO METO/IOB HCCIIE0Ba-
HUSl. ABTOPOM ITOUEPKUBACTCS TPEBATUPOBAHKIE TMYHOCTHBIX [IEHHOCTEH HaJl O0IIECTBEHHBIMHU, YTO HEOO-
XOAMMO YYUTHIBATh IIPU CO3AaHMU COIMAILHOW pekinambl. HoBU3HA MoX0/1a 3aKIII0YaeTcsl B aHAIN3€e COLIU-
QIBHOW peKJIaMbl KakK OJHOrO W3 (HakTOpoB (OPMUPOBAHHS JIMUHOCTHOM CHUCTEMBI meHHocTed. [Ipu sToMm
OTMEYAeTCsl 4acTOe HCIOIb30BaHME KOHTpAcTa IIEHHOCTeW M aHTHIeHHOcTel. ColnanbHasi pekjiaMa BKITIO-
YaeT MHOYKECTBO TUIIOB, TAKMX KaK aHTHUTEPPOPHCTUYECKAs, CeMelHas, MEeKITOKOJIEHHAs, 3A0POBBS U 3/10pPO-
BOro o0Opasa xu3HH, 0e30macHOCTH. OCOOEHHOCTIMM COLMAIBLHON PEeKIaMbl SABJISIFOTCS COYETaHHE BepOalib-
HOT'O W HeBepOaIbHOTO (2yJHOBHU3YalbHOT0) KOMIIOHEHTOB, NMPHUMEHEHUE aHTHUTE3bl U PU(DMOBKH TEKCTa
CJIOTAHOB, YTO PEATU3yeTCs B OMIO3ULINHU «1I€HHOCTh — aHTUIIEHHOCThY. VICI0Ibh30BaHNEe CyTTeCTUBHOTO TO-
TEHIIMaja CTHXOTBOPHOTO TEKCTa CIOCOOCTBYET B OINpPEICICHHOW CTENEHH KOHCTPYHPOBAHHUIO «IIPaBUIIb-
HOI1» MOJENN MOBENEHUS B COLMAJIbHO 3HAYMMBIX CUTyalusxX. Vcroimp30BaHME aHTUTE3Bl COOTBETCTBYET
JIBYM TUTIaM (parMeHTOB PEMpPEe3CHTHPYEMOH JIEHCTBUTEIBHOCTH: MPOOIEMHON U UaeanbHol. Takum oOpa-
30M, aBTOPOM JIeNIaeTCs BBIBOJ O TOM, YTO COIMaJbHAs PeKjaMa CIIOCOOCTBYET ()OPMHUPOBAHHIO OPE/ICIICH-
HOM IIEHHOCTHOM Cephl, SBIIAIOLICHCS YacThIO 00pa3a MUpa YEIOBEKa.

KuaroueBble cioBa: [IEHHOCTH; aHTUIIEHHOCTH; COI[MAlIbHAsA peKjaMa; aHTUTEPPOPUCTUYECKas pe-
KJlama; ceMeifHasl pekiiama; pekiaMa 3J0pOBbs H 3[0POBOI0 00pa3a KU3HHU; 00pa3 Mupa.
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LleHHOCTH ABJSIOTCS /IS YEIOBEKA KU3HECHHBIMHU
OpPHCHTHpaMH, KOTOPBIC OMPENENsIOT ero MHPOBOC-
MPUATHE, Pa3BUTHE M IOBEACHUE, MOITOMY H3y4e-
HUE CIIOcO0OB HMX pENpe3eHTAMN U WHTEPUOpH3a-
IIMM  SABJSETCS HACYIIHOH Hay4YHOH MpPOOJIeMON.
O BaXHOCTH IICHHOCTEH B MEPEIOMHBINA IS JKU3HH
poccHiickoro 00IIecTBa MOMEHT ITUCKYTHPYIOT He
TOJILKO (DHIIOCO(BI, COIMOIOrH, MCUXOJIOTH, JIMHT-
BHCTBI, HO U IICPKOBHOCITYKUTEIM U MMOJUTUKU Pa3-
HbIX ypoBHel. Tak, Hanpumep, B 2022 r. nmpe3ueH-
tom P® B.B.IlyruneiM Obul moxamucaH Yka3s
«O06 ytBepxkaeHun OCHOB TOCyJapCTBEHHON MOJH-
TUKH TI0 COXPAHCHUIO M YKPEIUICHHIO TPaIUIIMOH-
HBIX POCCHMCKHMX JIyXOBHO-HPABCTBEHHBIX IICHHO-
creii» (Kommenrtapuii k Konctutyuuu P®), B koto-
POM Ompeae/ieH KOHKPETHBIH CIUCOK TpPaauilMOH-
HBIX LIECHHOCTEH HapOJOB, MPOKUBAIOIINX Ha TEPPHU-
Topun PD u pazpensomux pyccKyr KyJIbTypy:
JHCU3HB, OOCMOUHCMBO, NpaAsa U c60000bl UenoseKd,
Nampuomu3am, — epaxicOaGHCMEEeHHOCMb,  CIYHCeHUe
Omeuecmsy u 0meemcmeeHHOCms 3a e20 cyob0y,
8bICOKUE HPABCMBEHHbIE UOedbl, KPENnKas Cembs,
co3udamenvhvlli. mpyo, npuopumem O0yX08HO2O0 HAO
MAMePUuanbHbiM, SYMAHUIM, Muiocepoue, cnpageo-
JIUBOCTNb, KOIEKMUBUIM, 83AUMONOMOUb U 83AUMO-
yeaogiceHue, UCMOPUYECKAdsl NaMamsb U NpeemMCcmeeH-
HOCMb  NOKOJNeHUll, eouHcmeo Hapooos Poccuu
(Komcomonbckas mpasaa 2022). B mpuBeneHHOM
JOKYMEHTE Tak)Ke YIOMSHYThI HanOoJee 3HauYUMbIC
cdephl, OKa3bIBaIOIIME BIMSHHE Ha (OpMHpOBaHUE
TPaIUIMOHHBIX [IEHHOCTEH W BKIIOYAOIHe 00pa3o-
BaHUE, KYJIbTYpY, HayKy, MEXHaI[MOHAIBHBIC OTHO-
mennss, CMU u HekoTopelie apyrue. Takum oOpa-
30M, Ha CETONHSIIIHUHA JIeHb M3Y4YEHHE CIIOCOOOB M
(akTopoB  (OPMHPOBAHHUS CHCTEMBI IIEHHOCTEH
MPOOJDKACT 3aHUMATh OJHY M3 BEAYIIMX IO3UIIUN
COBPEMEHHOM I'yMaHUTaPUCTHKH.

AKTyallbHbIC MEKIUCIUIUIMHAPHBIC HM3BICKAHUS
YacTo 3aTparuBalOT KOTHUTHUBHBIC MPOIIECCHI, acCo-
LUUPYIOIINECS ¢ MHIUBUIOM W JTMYHOCTBIO, U COLIM-
aIbHOE KOHCTPYHPOBAHHE, Hrparomiee OOJbIIyIo
poib Ha ypoBHE oOIiecTBa. B JaHHOH cTaThe MBI
mocTapaeMcsi MPOCIIENTh, KaKk (HOPMHUPYIOTCS IEH-
HOCTH TIOJl BO3JICHCTBHEM COLMATBHOW PEKIaMBbl.
Kak u3BecTHO, IEGHHOCTH SBJISIOTCS TOCTOSIHMEM KaK
OTJCIBHOM JIMYHOCTH, TaK M OTPaKCHHEM CPEIbl, B
KOTOpPOH OHa YKHBET, T. €. COI[MyMa, IMO3TOMY HE00-
XOJMMO aHAIM3UPOBATh, Kakue (PaKTOpbI BHEIIHEH
Cpelbl BIHUSAIOT HA CTAaHOBJCHUE CHUCTEMbI IICHHO-
crei. BakHO Takke MOHMMATh, YTO IIEHHOCTH HE
MOTYT OBITh YCTAHOBJICHBI TOCYIApPCTBOM JHUPEK-
THUBHO, TOCKOJIbKY OHH 3apOXKJAr0TCsl M Pa3BUBAIOT-
Csl B CO3HAaHUM YEIIOBEKAa M B CBOCH OCHOBE MMEIOT
obmectBeHHoe MHeHHe. CoriacuMmcs ¢ HCCIeloBa-
tenem A. H. [lepenmxueBbIM, KOTOPBIN yTBEpKIAeT,
YTO «IEHHOCTH <...> MOTYT OBITh MPEATI0KEHBI HITH
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HaBA3aHBI O6IlIeCTBy HC B 3aKOHOJAATCIBHBIX aKTaXxX,
a B mporecce UHPOPMAIUOHHO-TICHXOIOTHYECKOT0
BO3IIeI710TBHiI Ha TIpaxJaaH CO CTOPOHbI BJIACTHU»
[[Tepenmxuer 2020]. ComumanbHas pekiama, Mo Cy-
TH, SABJIACTCA IPUMEPOM TaKOIo I/IH(I)OpMaHI/IOHHO-
TICUXOJIOTUYECKOT'0 BO3JEHCTBUS, ITOCKOJIBKY OHA
TPaHCIHPYETCS BO MHOTHX OOIIECTBEHHBIX MECTaXx,
o TB, panuo u B HHTEpHETE.

Snssace gyacteio CMU, pexiaMa MpoYHO BOILIA
B KM3Hb COBPEMEHHOT0 YeJIOBEKa, 3a4acTyIO OIpe-
ACIAsA €ro XElaHus, MOBECACHUE U, HINPE, CMBICIIBIL.
Takum 00pa3oM, MOXKHO 3aKJIIOYHTh, YTO peKiama
crocoOcTByeT (OPMUPOBAHHUIO OMPENEIIEHHOTO 00-
pasa Mupa WIH KapTHHBI MHUpa 4YelloBeKa M OTpaxe-
HUIO OTHOHICHHA K OKpYXaromuyMm €ro JIIiaM U
npeameram. [log oOpazom MUpa MBI IOHUMAEM YIIO-
PSIOYCHHYIO CHCTEMY 3HAHHH 4YelloBeka o cede, Mu-
pe, JIOJSX, OMOCPENYIONIYI0 U MOIU(PHUIIHPYIOIYIO
moboe BHelIHee Bo3jelicTBHe. BaxxHO momuepk-
HyTb, YTO YEJIOBEK CTPOUT B CBOEM CO3HAHUH HE
MUD, @ IMEHHO ero LeNbHbIH 00pa3, yepe3 3HauCHHS
poxnoro s3bika (A. H. JIeoHThEB), TOATOMY Ha HETO
BIIMSIFOT BCE CQephl JKU3HEACATETbHOCTH YEIOBEKA.
Cormacno muenuto T. EBrenseBoit u A. @enopoBoi,
MTOCTPOEHNE ONpPENIENIEHHOr0 00pa3a MUpa OTHOCHUTCS
K CTpaTeTHYECKOMY YPOBHIO, KOTOPBIN «IIpH3BaH Jie-
TUTUMHU3UPOBATh T€ HOPMBI, KOTOpPBIE CYIIECTBY-
I0T/TIpEeUIATaloTesl. . ., IPaBUIIBHBIC JCHCTBUS “BCTpa-
MBalOTCA B KauecTBE JIOTMYHOTO 3JeMeHTa» [EBre-
HbeBa, OEnopora 2000: 11]. Huzmmit ypoBeHb — Tak-
TUYECKUI — HaIlpaBJIeH Ha 3aKperieHre KOHKPETHBIX
HOPM U TIPaBWJ, COOTBETCTBYs, TaKUM 00pa3oM,
HA0Opy JICHCTBHUMA, IPOU3BOIUMBIX YCIIOBEKOM.

ConmanpHasi pekiamMa — 3TO «T€3UC WIH YTBEp-
KJIEHHE, OTpakarollee Oa3UCHYIO YEeHHOCHHYIO
ycmanoeky (kypcuB Haul. — O. K.) 1 OpUEHTHPYIO-
niee MoBeJIeHHE aJpecara OTHOCHTENBLHO abCTpakT-
HOTO HJieajia MUPOIOpPsIKa, CYIIECTBYIOIIEro B TOU
WM MHOH KyJbTyp€ B ONpPEIACICHHBIM IEPHUOA Bpe-
MeHu» [[aBbinkuna 2017: 23]. Takum oOpa3om, co-
pandbHasg peKiaMa TEeCHO CBsi3aHAa C ILIEHHOCTAMH
JUYHOCTH M KaK OCOOBIA BHJ KOMMYHHKAIIUU TIPH-
3BaHa OCBETHTH aKTyalbHbIE MPOOJIEMbI OOIIECTBA
[Isanova 2017], 3aTpoHyTh €ro HPaBCTBEHHBIC IICH-
HocTH. HBIMU CJIOBaMH, «€€ Ha3HAYCHUEC — r'yMaHHU-
3anusi oduiecTBa U (OPMUPOBAHHE HPABCTBEHHBIX
nenHoctei. Ee mMuccus — u3MeHeHHE MOBeIeHue-
ckoii moxenu ooOmecTBay [Hukonaitmsumu 2009:
102]. Bo mHOrux ompeneneHHUAx COLMAJIBHON pe-
KJIaMBl TIOZYEPKHUBAETCS Kelaemasi Uil 3aKa3uuKoB
IEHHOCTHBIN cdepa ¥ M3MEHEHHE MOBEICHUS Yello-
BEKa B COOTBETCTBHH C 33JJaHHBIM HJICAJIOM.

AHanmu3 W3Y4YeHHs COIMAIBHOM peKJIaMbl TOKa-
3aj], 4TO €€ MPUMEHEHHE CIIOCOOCTBYET PEIICHHIO
MHOTHX MpobieM — «oT (HOPMUPOBAHUS TOCYyIap-
CTBCHHBIX HeHHOCTeﬁ A0 PpCHICHUA KOHKPETHBIX
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npuKIagHbx 3anad» [Hassiakuna 2017: 3]. OgHako
OTMETHUM, YTO OlleHKA e¢ IPPEKTUBHOCTH JOBOJIHHO
3aTpPyIHUTENbHA, MMOCKOJIBKY OHAa HE PEKIaMupyer
KOHKDETHBI TOBap, a HamnpaBjieHa Ha W3MEHEHHE
OTHONICHUSI K aOCTPaKkTHOMY IOHSTHIO M, IIHpE,
«OTHOILEHUIO K MUDPY», T. €. TIpeyIaraeT oopas xu3-
HU 0€3 «TOBapHOro» MpPUIIOKEHHs. 3apyOeKHbIC
yuenble 3()(QEeKTHBHOCTh COIMANBHON pEeKIaMbl U3-
MEPSIIOT KOJMYECTBOM JICHSKHBIX T0KEPTBOBAHUH,
KOJTMYECTBOM 3apErvCTPUPOBAHHBIX YEIIOBEK M ToC-
Ted Ha cailTax OpraHu3alluid COIMAaJIbHOW Halpas-
JICHHOCTH, OTCJICKHBAHHEM OCBEIOMIICHHOCTH TIO-
Tpedureneil o mpodiieMe, a TakKe y3HaBaHHS HEKO-
TOPBIX PEKIAMHBIX TIEPCOHAXKEHW COIHANBHBIX pe-
kiaMm [O’Barr 2006]. MHorue aBTOpBI MOAYEpKHBa-
10T, YTO peKiaMa TECHBIM 00pa3oM CBsi3aHa C IICH-
HOCTHBIMH OpPHCHTAIMSMH YEIOBEKa, MPEICTaBISIS
co00i «cBOCOOPA3HBII MICOIOTHISCKUI KOHCTPYKT,
KOJl, BBICTPAaWBAIONIMH CHCTEMY CHMBOIUYECKUX
IEHHOCTEH: COIMANIbHBIX, MOPAJbHBIX, T€HJIEPHBIX,
ceMeWHbIX U Apyrux» [OBuapenko 2006: 151]. Ta-
KM 00pa3oM, (OpMHUpOBaHHME IIEHHOCTHOW cephl
OTZIENIPHOTO YEeJIOBEKa — OfIHA U3 3aJay COILHaIbHON
PEKIIaMBI.

OnHako JUIsl 3aKa34YMKOB COIMAJIBHOW PEKIIaMBbl
(rocylapCTBEHHBIX W MYHHIUNAIBHBIX CTPYKTYD,
HEKOMMEpYECKUX  OpraHu3amnui, OOIIEeCTBEHHBIX
JBYDKGHHH, MEXKIyHApOAHBIX OJaroTBOPUTENBHBIX
¢doua0B, IpodeccHoHaNBHBIX 00BETUHEHUIH U COO-
30B, TOPIOBBIX W TPaXKJAHCKUX accOLMAIMii) U ec
co3maTtenell BaXHO OCO3HAaBaTh, YTO CYIIECTBYET
HECOOTBETCTBUE JIMYHOCTHBIX IIGHHOCTEH IIEHHO-
CTAM OOIIECTBA, BHIPAXKAIOIIEECS B X COCTSI3ATEIb-
HOCTH, KOTOpOE€ TPOSBISIETCS B TOM, YTO «0OIIe-
CTBEHHBIC LIEHHOCTH IPEJCTaBICHBI ceivac u OyIyT
MPEe/ICTaBJICHBI B Oy/AyIlleM [IEHHOCTSMH WH/IWBUJIOB,
MPHHAIIEKAIINX K Pa3IHYHBIM CONUATBHBIM OOII-
HOCTSIM, BBIICIISIEMBIM MO0 MHOXXECTBaM OCHOBaHWH,
HampuMep, IO BO3pacTy, mo mnpodeccud W T. 1.,
W HaxXOJSIIMXCS Ha pa3HBIX JTamax CoOIHAbHO-
KynbTypHOro passutus» [Xymsaxosa 2004: 1]. Ilo-
XOXKYI0 MBICITb HaXOJMM M y JIPYTHUX HCCIeqoBaTe-
Jel, YTBEPXKAAMOMMX, YTO JIHIIb TOTJa COIUAIIb-
HBIC POJIMKU U (UIIbMBI, IPETEHAYIOIINE Ha BHEAPE-
HUE B CO3HAaHME JKEIaeMoro “obpasza mupa”’, OymayT
BBITIONTHSATH CBOIO 33724y, KOTrJja OHU OyAyT aresiu-
pOBaTh K JIMYHOCTH, & HE K TPYIIE, OPHEHTHPOBATH
HE Ha pacciallieHHe, a Ha aKTHBHOE MPHOOIICHUE K
MPOUCXOAANIEMY, aKTUBHYIO PabOTy ymMa W JyIIH
[Kynpseuesa, IleBuenko 2015]. 3apyOexHbie wHc-
ClIe/IoBaTeNY MOJUEPKUBAIOT JBE WHIUBHIyabHEIC
XapaKTepUCTUKU — aPpPEeKT U KOTHUTHUBHBIE CIIOCO0-
HOCTH, KOTOPBIE MOT'YT OKa3bIBaTh BJIMSHHE Ha d(-
¢dexruBHOCTH peknambl [Ruiz, Sicilia 2004: 257-
258]. IIpu 3TOM, B OTJIMYME OT KOMMEpPYECKOU pe-
KJIaMbl, IMEIOIIIEH BeChMa OTPaHUYCHHYIO IENIEBYIO
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ayJMTOPHIO, COIMAllbHAsl peKiaMa CTaBUT CBOCH
LENBI0 U3MEHEHHNE OTHOIICHHS K Pa3IMYHbIM COIIU-
AJIBHBIM MPOOJIEeMaM BCero oOIIecTBa KaKk MUHHUMYM
u (HopMHpOBaHHE HOBBIX COIHMAJIBHBIX IEHHOCTEH
KaK MakCUMyM. YYeHbIe TIOJJYEePKHUBAIOT MacCOBOCTh
COIMAJILHON PEeKIaMbl, TOCKOJIBKY OHA TPAHCIUPYET
paszzaensemMbie OONBIIMHCTBOM HACENCHHS HOPMBI U
uenHoctH [Apikun 2009].

Taxum o0paszom, Ui TOro 4ToObl OBITH A(deK-
TUBHOM, cOllMaNbHAs peKiiama J0JKHA OBITh TIepco-
HUQHUIMPOBAHHOM, T. €. IOKa3bIBaTh 4YeJIOBEKa U
OBITH eMy OJM3KOW, MPU3BIBATH OBITh HE «IIPOTHUBY,
a «32» (AaHTUBOCHHAS, aHTUTEPPOPUCTHYECKAs, aHTH-
KOBHJIHAs1), COJIEPKATh CO3UIATEIBHBIN PHU3bBIB, CIIO-
COOCTBOBaTh OCPEIKHOMY OTHOIICHHUIO K HAIlMOHAJIb-
HOMY, KYJIbTYPHOMY, HCTOPUYECKOMY HACJIEIHIO, HE
(opMHUpPOBATh CHIOMHHYTHOE JIEHCTBHE, a paboTaTh
Ha TIEPCIIEKTHBY, MMPHUBOJISI IPUMEPHI COIHANBHO 3HA-
gumoro noBeneHus [banamosa, Baitaep].

[ToMHMO TPUBBIYHBIX TEYATHBIX U AyJHOBH3Y-
anpHbIX CMMU mccaenoBareny BBIIENAIOT U HApyK-
HbIe HOCHTENHW, HamNpUMep, TOpOJACKas cpeaa
(Oonbopapl, MUIIAPCHI), KOTOPbIE TAKXKE YBEIHYHU-
BaeT BIMsHUE Ha aynuTtopuio [sikun 2009].

CreruuKkoil coluanbHOM peKIaMbl  SBIICTCS
TaKXe W TO, YTO OHA BBICBEUMBACT KAKYIO-TO IPO-
OsieMy OOIIECTBA, 3a4aCTyI0 HE 0003HAYCHHYIO Bep-
OabHBIMU CPEIICTBAMHU, HHBIMHU CIIOBAMH, «IIpodIIe-
Ma MOXET CYIIECTBOBATh BHE TEKCTa, KOTOPBIN, OI-
HAKO, IOJpa3yMeBaeT ee¢ HaJIW4yhe B COIHaJbHOM
npaktuke. OHa MOXET KpaTKO yIOMHHATBCS B TEK-
cre. M, HakoHel, OHA MOMKET TOJHONPABHO CYIIe-
CTBOBaTh B TEKCTE, SIBJSISICH CIOCOOOM OIICHKH H
MOHUMAaHHS KOHKPETHBIX (PAKTOB COIMAIBHOMN Mpak-
Tikd. Ho B moOoM ciyuae HaleJIeHHOCTh Ha TIpo-
OneMy ecTh croco0 OCMBICICHHUSI MPOUCXOASIIETO,
CIoco0 KOHCTPYKTUBHOTO TMOWCKAa penieHus» [Bbi-
4yy0, ®pososa 2008: 4]. HbIMH cllIOBaMH, SBIISSACH
COIMAIbHBIM KOHCTPYKTOM, COIMajibHAas pekiama
MpHU3BaHA T[OKa3aThb MYTH PEHICHUS MPOOJIEMHOM
CUTyalluu, 00O3HAYas IIEHHOCTHBIC TPHOPUTETHI.
MHorue wucclieioBaTenyd TOAYEPKUBAIOT HaM4He
BepOAbHOTO M ayJHOBH3yaJbHOTO KOMIIOHCHTOB
PEKIIAMHOTO  COOOIIEHHUS, TI03BOJISIONINX 3HAYH-
TENFHO YCHJIUTh KOMMYHHKATHBHYIO 3(dexTus-
HOCTh cooOmieHus [[Iumepckas 2012; [poOsimesa
2010; YxoBa 2014].

ConuanpHasi pekiiamMa 3aTparuBaeT MHOXKECTBO
obyiacTeil JKM3HM OOIIECTBA, MO3TOMY CYIIECTBYET
HECKOJILKO THUTIOB COIMAIIbHON PEKJIaMbl, TAKAX Kak
AHTUTEPPOPUCTUYCCKASI, CEMCIHAs, MEKIOKOJICH-
Hasi, 37I0pOBbSl W 3JI0POBOTO 00pasa KU3HH, Oe3-
OMACHOCTH B IIMPOKOM CMBICIIEC CIOBAa U MHOTHX
npyrux. HccienoBaTenu BBIICISIIOT — CIEMYIONIHAE
TEeMaTUYEeCKUE HalpaBJICHHS COLUANBHON PEKIaMBbl:
pekiiama 37I0pOoBOro oOpaza XW3HH (BKJIOUas pe-
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KJlaMy, HaIlpaBJICHHYIO MPOTHB HAapPKOTHKOB, Kype-
uus, CIIN]Ia, aGopToB ¥ CHpPOTCTBA); peKiama 3a-
KOHOMNOCIyImanusg (yrjiaTa HaJoroB, COOJIOJIEHHE
3aKoHa, coOoeHue ipapui Oe3onacHoctd u T/,
9KOJIOTHSA); peKiaMa COLMAIBHOW aKTUBHOCTU (J10-
HOPCTBO, OXpaHa OKPYXKarollel cpeibl, TOAIepIKKa
no0pa u crpaBemMBocTH) [Memepsikosa 2012: 33—
35], BociuTaHHUE JETEH W KPEMKHE CEMEUHBIE OTHO-
IICHUS; TMPOTHBOACHCTBHE OBITOBOMY HACHIIHIO;
0opb0a ¢ IBIHCTBOM 3a pPyJieM; IpodiieMa OeXKEeHIICB
Y rojof B cTpaHax tperbero mupa; CIIN], pakoBsie
3a00eBaHus, JJOHOPCTBO KPOBHU; KOJOTHS U Tepe-
pabotka otxomoB [uut. mo: JaBeiakuHa 2017: 20—
21]; rOTOBHOCTh HaceleHHs] K KPUTHYECKUM CHUTya-
nusM  (TokapaMm, HaBOJIHEHHUSM, TOPHAIO, 3eMJie-
TPSICEHUSIM M T. JI.); OTHOIICHUE K IIIOJSM, HMEIO-
MM Tpo0IIeMBl co 310poBbeM [Bhasin 2023].

s aHanmu3a BepOaibHOW M HEBepOabHOW pe-
MpE3CHTAlH LIEHHOCTE B COLMAIBHOM pekname
HaM{ METOJIOM CILIOIIHOW BbIOOPKH ObUIM OTOOpA-
HBI 65 IPUMEPOB U3 Pa3HBIX UCTOYHUKOB (BUIEOpE-
KllamMa, KapTUHKH OWIIOOpAOB, MOCTEPOB M IUIAKA-
ToB). Jlamee OBUT MPOBEJACH aHAIM3 BBHIOPAHHBIX
CIUHUI] TPH TOMOIIM JCCKPUIITHBHO-aHATUTHYEC-
KOro (MHTEpPIPETaTHBHOTO) METOJa WCCIEIOBaHUS,
KOTOpBIN 3aKJIIOYaeTcs B TOM, YTO «3HAYCHUS BbI-
YHUCISIFOTCS. MHTEPIIPETATOPOM, a HE COAEp)KaTcs B
s36IKOBOM (popme» [[lembsiakor 1999]. Ilpu sTom B
JAHHOM aHaJIN3¢ Ba)KHO MOJYEPKHYTh, YTO WHTEP-
mpeTamus 4YacTo YYUTHIBAET MHOXKECTBO KOH-
TEKCTHBIX YCIIOBHH, BXOJSIINX B cepy HE TOIBKO
JUHTBUCTUYECKOTO, HO U COIMOJIOTHYECKOTO U TICH-
XOJIOTUYECKOT'0 OMUCAHHUS.

Paccmorpum Hekoropeie cdepsl mompoOHee,
HayaB C aHTUTEPPOPUCTUYECKOM COLMAIBHOH pe-
KJIaMBbl.

AHTHTEppOpUCTHYECKAs COIUAbHAS —peKiiama
BKITIOYAaEeT MHOXKECTBO ACIIEKTOB, TAKUX KaK «WH-
(hopManMoOHHO-aHATTUTHYECKAs JIeITeNbHOCTh (TI0J1-
TOTOBKa M BBITYCK BCEBO3MOXHBIX MaMsATOK, Opo-
IIOp, KHUT, OOpalleHui, TIakaToB, COIMAIbHOM
peKyiaMbl, TYONHUKAIlMKA B TIpecce O JeATElIbHOCTH
MPaBOOXPAHUTEIBHBIX OPTraHOB M aHTUTEPPOPHUCTH-
YECKUX KOMHUCCHH, CO3/IaHUE TEMATHYECKHX JIOKY-
MEHTAJIbHBIX (DMJIIBMOB M BHICOPOJIMKOB H T. 1.);
MpoMaraHucTckas paboTa; Waeojoruyeckas jes-
TENBbHOCTH ((hOPMHUPOBAHUE PETUTHO3HON M MEXKHa-
[UOHAIBHON TEPIUMOCTH, TATPHOTHU3MA, 3I0POBOTO
o0pa3a JKM3HH, MPUOPUTETOB OOINCUYESTIOBEUCCKUX
LIEHHOCTEH | T. [I.); OpPTaHU3AIIMOHHAS ACATCILHOCTD
(comeiicTBrE NESITENBHOCTH OOIIECTBEHHBIX M PEJH-
THO3HBIX OOBEMHEHHUH KOHCTPYKTHBHOW aHTUTEp-
POPUCTUYECKON HAINpPaBJICHHOCTH; B3aUMOJICEUCTBUE
co CMMU, mpoBeneHre KOHKYPCOB Ha JydIllne MaTe-
pHallbl  AaHTUTEPPOPHCTHYECKONW HANPaBICHHOCTH,
KoH(pepeHIui, cIEToB, “KPYribIX CTOIOB” W T. 11.);
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pa3paboTKa CHCTEMBbI COLMAJIBHONH pEKIaMbl IO
MponaraHje AaHTUTEPPOPUCTUUECKUX LIEHHOCTEI»
[EpmaxoB, bpmwxkak 2010: 72]. Aatureppopuctude-
CKasl CollMallbHasl peKjiaMa HallpaBlieHa Ha CO3/laHue
JKeNaTeNbHbIX MoOJeNiell TTOBEIEHNUS U UX CpaBHEHHE
C HeXenarelbHbIMU. Tak, B BUIECOPOJIMKE, CO3JaH-
HoM ciryxx00it @CB, ¢ HaprCOBaHHBIMU MYJIbTUTUIN-
KAallMOHHBIMU I'E€pOsIMU J1a€TCSl TAKOW CTUXOTBOPHBII
TEKCT:

Manenvkuii Manbuux cymKy Hauien,

cymKa Oecxo3Has: 83571 — U NOWen.

Cymka nomukana u nepecmanda,

Mbi He nokadicem, YmMo ¢ MAALYUKOM CIATO.
Manvyux nocmapuie kopooxy Hawer,

Buizsan munuyuro —u omouwienn.

Yac nuxozo x Hetl He NOONYCKA.

Manvuux xopowui. Ilonyyum medans
(AnTHTeppOpHCcTHUecKie MyTbTGuIEMBI PCB).

3/1ech MBI BHAUM MPHU3bIB HE TPOraTh OECXO3HBIC
MPEIMEThl IIOTOMY, YTO OHU IMOTEHLHAIBHO MOTYT
MPEACTABIATE COOOH YTpo3y ISl )KU3HH H 3710POBbSI
HAIIEANIEr0 ¥ OKPYKAIOIIUX €ro JI0ICH.

B mpuBeneHHOM TeKCTe clenyeT MOAYepKHYTh
JIB€ HEMaJOBa)KHbIE OCOOCHHOCTH. Bo-TiepBBIX, 3TO
WHTEPTEKCTYAIBHOCTh, KOTOpast B JIaHHOM cCllydae
MPOSBJISICTCS B TOM, YTO €CTh OTCHUIKA K TaK Ha3bl-
BaeéMBbIM «CAIWCTCKHM CTHUINKaM» KoHma 80-x —
Havana 2000-x rr. OgHaKo ocTaercs BOIPOC O TOM,
KaK BOCIIPUMYT COBPEMEHHBIC JCTH, B OTJIMYHE OT
B3POCJIBIX, 3TY HHTEPTEKCTYAIbHOCTh. A BO-BTOPBIX,
3TO ero cruxorBopHas ¢opma. Kak yrBepxnman
A. A. JleontbeB, «cnenuduyeckas pHUTMHYECKAS
OpraHM3alMs TEKCTa, a TAKXKE aKICHTYal[dOHHAs U
MHTOHAI[MOHHAS OpraHU3al[is CHHTarM U YCTaHOBKa
Ha OTOOp OMNpENEeNeHHBIX 3BYKOBBIX IPU3HAKOBY
[JleouTtbeB 1997: 136] CTUXOTBOPHOTI'O TEKCTa IO3-
BOJISICT JIy4Ill¢ 3alIOMHHTb, & 3HAYUT, U CKOHCTPYH-
pOBaTh «IIPABHIIbHYIO» MOJICNb TMOBEACHUS B TaKUX
CUTyallusiX. 3a4acTyl0 pH(PMOBAHHBIM SIBJIICTCS
TOJILKO CJIOraH, Hampumep: [lobedunu ¢awusm —
nobedum u meppopusm, IalOMMHA OTCHIIKY K TIo0ee
pycckux coimatr u oduiepor Bo Bemmkor Otede-
cTBeHHOM BoitHe 1941-1945 rr., wm Japume mup u
000po, a e mvmy U meppop, OJHAKO HA KaPTHHKAX
TAaKOW COLMANTBHONW pPEKJIaMbl YacTo pucyercs 00-
paTHasl CUTyaIlus.

MHorue uccinegoBaTeny COLMAIbHON pPeKIaMbl
OTMEYAIOT, YTO OJHHMM M3 YHUBEPCAIbHBIX MMPHHIIH-
MOB OpPTraHW3allH TEKCTa COIMAILHON peKliaMbl SB-
JsieTcsT KOHTPAcCT «IMHAMUYECKOE TPOTHBOIIO-
CTaBJICHHE JIBYX COJEPKATEIbHO-JTOTHYECKHUX ILia-
HOB M3JIOXKCHHUSL. .., YTO COOTBETCTBYET JIBYyM THUIIaM
(parMEeHTOB PENPE3CHTUPYEMON JCHCTBUTEIBHO-
cTH: npobaemrnou  (ONPEIENeTCs KaTerOpHsIMH
“cMmepTh”, “Oone3np”’, “ynamok”’, “u3bsAH”, “mucrap-
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MOHHMS ¥ JIp.) B udeanvbHou (KenaeMoi) (ormpeaens-
eTCsl KaTeropusiMu ‘“KHU3HB’, “310poBbe”, “ycrex”,
“mmean”, “rapmonus’ u np.)» [Menpauk 2010: 12].
CaMbIMH  paclpOCTpaHEHHBIMH Pa3HOBHIHOCTSIMHU
OTITIO3UITUH SBIAIOTCS «“KU3HB — CMEPTh~, “3110pO-
Bbe — 0ONE3HB”, “moOpo — 31107, “0e30MacHOCTh —
omacHocTh » [Tam xke: 65]. Cuemyer Takke OTMe-
THUTh, YTO TH OTHOIICHHS B OCHOBHOM XapaKTepH-

3YIOTCS aHTUTE30M M LI€Jb COLIMAJbHOM peKIamMbl —
3TO «3aKperyieHHe B CO3HAHUU IENEBOH ayAUTOPUHU
uaeaabHoro (kemaeMoro) (parMeHTa JIeHCTBUTENb-
Hocti» [Mensuuk 2010: 12]. B anTuTeppopuctuye-
CKOM cOIMalIbHOM peKIaMe TaKyKe 4acTo 3a/1eMCTBO-
BaH KOHTPACT, MOKa3bIBAIOIINI MPOTHBOIOIOKHBIE
CUTYallM{: MHpa U BOWHBI, pa3pylIeHUs] H OJIaromno-
JTy4usi, OTIAaCHOCTH U YBEPEHHOCTH | T. 1. (puc. 1).

P S o
TEPPOPU

Puc. 1. IIpuMeps! KOHTpacTa B aHTUTEPPOPUCTHUECKON COLMATBHON peKsiame
Fig. 1. Examples of contrast in anti-terrorist social advertising

BaxHO OTMETHTH, YTO BO BCEX NPUBEIACHHBIX
MpPUMEPaXxX BBIICISAIOTCS TAKUE YACTOTHBIC DIIEMEHTHI
SI3bIKA, KaK Hem, Cmon WIH npomus. YToTpeOieHue
OTPHILIATENILHBIX YAaCTHIl XapaKTePHO HE TOJIBKO JUIS
AHTUTEPPOPUCTUUYECKON COLUAIBHON pEeKJIaMbl, HO 1
JUISE HEKOTOPBIX JIPYTUX THIIOB, TAKUX KaK peKliama
TEPIUMOCTH | ToJiepaHTHOCTH (He donycmum, umo-
Obl pacuzm cman 4acmvlo uepvl), NEHCTBHHA TIPH
ype3BeIUalHBIX cuTyanusx (lloowcap! Ilozsonu 01 u
npedynpeou coceoeti! Onacaticsi ompasienus ovixa-
Hus! He nonwvsyiics augpmom! 3awumu neexue!, He
nepeepyosicaume snexkmpocems!, He nooxoou! He
mpoeail! He bepu!), cemeitnpix nennocrer (Yyorcux
Oemeitl He Ovisaem!, OHU 3aKICUTU MOU 2PYCHIHBIE
2nasa, 4moobwl y 64c HACMpOeHUue He UCNOPMUTLOCD!
He omeodume 632130 npu ecmpeue ¢ 6e300MHbIMU
Odemvmu!, Eciu vl um ne nomosceme, mo Kmo no-
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Modrcem?, Dmo nuenvl. 3a HUX 6Ce PEUUNA IHCU3HD.
Mut orce cmpoum cgoro acusnv camu. He 6otimecs
nepemen!) u MH. ap. IIpusHaeM HeOJHO3HAYHOCTH
BOCTIPUATHUSL OTPUIIATENIbHBIX YAaCTHUI[ B CIIOTaHax,
TaK KaK TCUXOJIOTHS M COLIMOHMKA JIOKAa3alH, YTO
Halll MO3T HE BOCITPUHUMAET YaCTHILY KHE.

B npuBeneHHbIX BbIIIE TpUMepax aHTULEHHOCTH
COTIOCTABJIAIOTCSA C LIEHHOCTSIMH, TaKUMH KakK Mup,
M0606b, cembsi, JHcuzkb U Ip. (puc. 2).

LleHHOCTh cembss B COIMAIIBHOM pEKIaMe ecTe-
CTBEHHBIM 00pPa30M YacTO PENpe3eHTHUPYETCS uepes3
00pa3 MOJHOLIEHHOW CEMbH, B KOTOPOU MPUCYTCTBY-
€T MEXKIIOKOJIEHHAasl CBS3b: POTUTENHU JIeTH
(puc. 3). OT™MeTUM, 9TO ATO MMEHHO COBPEMEHHOE
MMOHMMaHWE HYKJIEApHOH ceMbU (POAMTENH U TIpe-
HMYIIECTBEHHO 2—3 peOcHKa), MOCKOJIbKY Ha Kap-
THHKaX O0BIYHO OTCYTCTBYET CTapliee MOKOJICHHUE.
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Tepponviam

J10 CMEDTY...

Puc. 2. TIpuMeps! aHTUIIEHHOCTEH B aHTUTEPPOPUCTUUECKOM COLMANbHON pexyiame
Fig. 2. Examples of anti-values in anti-terrorist social advertising

Cemba —

| |

;,{ Coxpansit
., TpaaguLUOHHbIe
£ cemeliHble
.7 LeHHocTH!
W

3T0 340pOBO!

JMwob6awana cembn -

c4HacTaueble aetm -
nyvwee 6yayiuieef/Poccun!

Mwburte n Geperute aAerTei - ol Bawe cuactnusoe Gyayuwee!

Puc. 3. TIpuMepsl IIEGHHOCTH ceMbs B COLIMATIBHOM pexiiame
Fig. 3. Examples of the family value in social advertising

ConpnanpHas pekiiaMa HHCTUTYTa CEMbH U Opaka
MpHU3BaHa COXPAaHUTh TPAJAUIIMOHHBIE POCCUNCKHE
neHHocTH. OTMeTUM, YTO, COTJIACHO pe3ylbTaTraM
COIIMOJIOTHYECKOI0 OIpOoca, IEHHOCTh ceMbs ABIA-
€rcsi caMOil IVIaBHOW LIEHHOCTbK) HOCHUTEIEH pycC-
CKoro s3pika W KyabTypbl [Kazauenko 2021]. Llen-
HOCTh ceMbd 3akperuieHa B Koncturyuuu PO, BbI-
CTyIasi OIHUM W3 TJIABHBIX ()aKTOPOB Pa3BUTHS 3710-
poBOro oOIIecTBa, MOJHOIEHHOTO BOCITUTAHHUS HO-
BBIX [MOKOJIEHUW TrpaxiaaH. locymapcTBo, IyTeM
MPHHATHSL Pa3HOOOpa3HBIX TOCYIAPCTBEHHBIX MeEp
[0 TIOOIIPEHUIO MATEPUHCTBA, OXpPaHE HMHTEPECOB
MaTepu M pebeHKa, YKPEMJICHUIO CEMbH, €€ COIH-
QIBHOW TOJIepIKKE, 00ECTIeYeHUI0 CEMEHHBIX MpaB
TpaXkKJaH, 3aKpeIuisieT HEHHOCTH Ha 3aKOHOMATelb-
HoMm ypoBHe (Kommentapuit k Koucturymmm PO.
Cr. 38). C 11eHHOCTBIO cembs 9acTO CBSI3aHbBI IIEHHO-
CTU MAamepuHcmed, Omyoecmea W O0emcmed, 4YTO
BBIPAYKAETCS BO MHOXKECTBE CJIOTaHOB, TAKHX Kak:

Cembs becyenna — k020a NOJIHOYEHHA.

Iana, mama, 6pam, cecmpa, Ml OMAUUHAS CeMbsi!

Kax xopowo, umo ecmv cemvs: cecmpenka, ma-
Mma, nana, !

Ypa! V mens 6yoem 6pamux! [looapume ceoemy
pebenky opyea.

Mama, 5 mebs nrobnio!
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Mawmwr MHo20 He Ovigaem.

3ybo6 noxa nemy, Ho ecmv bpam ¢ cecmpot, OHu
MeHs NOHUMATOM.

Tpemuti ne auwnuti. Oxono 17% cynpysceckux
nap 6 Poccuu ne umeiom demeil.

Kaosicoomy pebenky nyoicna cempsi.

Yoenume um 6orvwe epemenu!

Tarxke OTMETHM, YTO MPH aHAIM3E ACCOIMATHB-
HBIX C.IIOBapeﬁ, BBIIIOJITHCHHOM B JUCCEPTAIMOHHOM
ncciaemopanud O, B. Kazauenko, Ha0m01a10ChH
MTOJIHOE COBIIAJICHUE PEaKIuid dom U Oemu Ha CTH-
MYJI ceMbsi BO BCEX CIOBAPSX, YTO CBUICTEIBCTBYET
0 TOM, YTO CEMbsl «BOCITPHHUMAECTCS KaK Hepa3phiB-
Has TpHajaa ceMbs — Jetu — nom» [Kazauenko 2021:
156]. Kpome Toro, peakiun (=4688) pecrioHIeHTOB
Ha CTUMYJ cembs OoTpaxaioT Ha 99, 96% monoxu-
TENbHBIC ACCOIMAINK, 32 UCKIIOYCHUEM TaKHUX ac-
COIIMATOB, KaK GOUHA W X0100, YIOMSHYTBIE pe-
CIIOHJICHTAMH JIUIIIh €IUHOXKIBI [TaM xe: 156—157].
OTO rOBOPUT O 0E3yCIOBHOM MPHUHITHUA LEHHOCTH
cembsl B POCCUHCKOM 00IIecTBE, KOTOpasi, HECMOTPS
Ha CYIIECTBYIOIIME MPOOJIeMbl (HENOJIHBIE CEMbH,
KHUIHNIIHBIC HpOGHeMBI, COLIMaJIBHBIC A€BUAIIMU U
MpoY.), BOCIIPHHUMAETCS KaK HJeal, K KOTOPOMY
HYXHO cTpeMuThcs. OIHaKO HEKOTOphIE UCCIIEIOBa-
TENU YBEPEHBI, YTO pekiiaMHble cuTyauuun B CMU
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3a4acTyIO «HABS3BIBAIOT PErPECCHUBHBIE CTEPEOTHIIHI
paszeneHus poiei B oOIIeCTBE W CeMbE, OHU OTpa-
JKaroT npaBay TOJBKO YaCTUYHO, & TOM CMBICIE, YTO
B CEMbC XCHIIIMHAM ):[GﬁCTBPITGJ'IBHO OTBOAMTCA POJIb
JIOMOXO3STHKI», YTO «HJET Bpa3pe3 C COBPEMEHHBI-
MU TPaJUIUSIMM JIEMOKpaTU3Ma U CBOOOIbI» [MaH-
nenb 2012: 153].

B conumaneHO# pekiaMe 3a4acTyr0 BBILICYIIOMS-
HYTBIC HEHHOCTH IMPOTHBONOCTABJICHbBI aHTUILICHHO-

MbSHCTBO
OTPBIBAET
OT-CEMbMU,
OCTAHOBMCH!

AHTHANKOrONbHAA KaMNaHus
B 3AWTY CeMbi

KaKoW oTneyvaTokK B MU3HU pebeHka

Bbl xoTMTe ocTaBUTb?

® OT HacKNuA B cembe B POCCHM eMEroaHo
CTPAA3IoT ABa MUNNHOHA AeTeii

® B Poccum eXerogHo oT pyk pogutenei
nornbaer 200 ToicRY geTei

® ecTokoe 06paleHUe C AETbMM,B TOM YMCe
OCYWIECTBABHHE HUIMHECHOTO
MAW NCUXMUECKOTD HACKAMA HA HMMU,NOKYLIEHME
Ha MX NONCBYIO HENPUKOCHOBEHHOCTS,
NUW3ET POAHTENBCKHAX NPag

CTAM, TaKUM KaK: QIKO2OMU3M, HACUTUE, IHCecmo-
KOCMb, HAPKOMUKU, aAOOpmMbl N HENOIHAs CeMbsl
(puc. 4). BeigensioT ciaeayronme neian peKIaMHOro
TekcTa: HHOOPMUPOBAaHUE TPAXKIAH U CAMUX JIETeH
0 crmoco0ax penieHus] BO3HUKAIOIIMX MpoOdIieM,
MPHU3BIB TPpaXKJAaH OOpaTHTh BHUMaHHE Ha Mpolie-
My, cOOp TMOXEepPTBOBaHWH, TIIONBITKA OOPATUTH
BHMMaHHE BCero obiiectsa Ha npobiemy [Kupees
2008: 81].

HACWIVE CKUT'AET IICMXVIKY PEBEHKA JIOTJIA

IATIVMATICY O FTO BVITVIITEM

Y

MONYH, HE VCABILWAT

Puc. 4. [Ipumepbl aHTUIIEHHOCTEHN B COLMATBHON pPEeKIIaMe CEMbU
Fig. 4. Examples of anti-values in social advertising of the family

[IpuMepamu CIOTaHOB TaKOW PEKIAMBI BBICTY-
MAIOT CICAYIOIINE:

A y mens yoarce eonybwie enasa.

On ¢ moboil nuxoeoa Obl max He NOCHYRUIL
Abopm?!

Abopm! Mama youna nsno!

ABOPT (cnoBO BBUTOXKEHO M3 THHEKOIOTHUYECKHUX
MEIUIUHCKUX HHCTPYMEHTOB).

Kaoicoomy pebenky nyscna cemosi!

CommanbHas pekjiaMa YacTo HalpaBlieHa Ha
LIEHHOCTh 300p06be U 300p06blll 00paA3 HCU3HU, YTO,
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0€3yCIIOBHO, SBJISETCSA 3aJIOrOM 3I0pPOBOI0 0O0IIIe-
CTBA, & TAK)KE HA MCKOPEHEHHE BPEIHBIX MPUBBIYCK,
TaKUX KaK ajJKOroJH3M, KypeHHe, Ype3MEepPHOE YIIO-
Tpebnenue dactdyna, HenmpaBUILHOE TUTAHUE U JIP.
(puc. 5).

CorranbHasi pekiiama, MporaraHaupyromias meH-
HOCTH 300p08be W 300p08blil 00pa3 JCU3HU, YaCTO
MOKAa3bIBACT 00pa3bl CYACTIMBBIX CEMEH WIIN JIPY3eH,
COBMECTHO MPOBOSAIINX IOCYT, B IPOTHBOBEC CTpa-
JAOIINM JICTSIM, Pa3In4HbIM 3aBUCUMOCTSM (OT aJi-
KoroJsi, Kypenus, hacrdyna) u cmeprtu.
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UPHOE

CEKCYANbHbIM
HE BbIBAET

OupeHME - 3T0 CMEPTENLHO ONackHan 6onesHb

OBbACHU EN,
UTO EOKAN BUHA

HE BPEAEH

kubmed.ru

i‘!.

kubmed.ru

KYPW, BYXAW

POXXAN
YPO/[,0B

8(989)

Puc. 5. [IpuMephl aHTHULEHHOCTEH B COLMATIBHOM peKiiaMe 3/10pOBbs M 3/I0pOBOT0 00pa3a KU3HU
Fig. 5. Examples of anti-values in social advertising of health and healthy lifestyle

Takum 00pa3oM, LEHHOCTh 300pP06be OKa3biBa-
eTcs CBS3aHHOM C IICHHOCTSMH J/CU3HDL, CeMbsi N
demcmao.

HccnenoBarenn KOHCTATUPYIOT, YTO TaKHE TEMBbI
COIMAILHON peKIIaMbl, KaK TOMYJSPH3AIUs CIIOpTa
U (QU3AUYECKON KYIBTYpBI, SBISIOTCS «TPaJWIAOH-
HbIMH (popMaMu TpomaraHabl 3J0pOBOr0 00Opa3za
KHU3HH, KOTOPBIE 3aKpENUINCh B CO3HAHHHU JIFOJICH
uccnenosanus onpoca BIIMIOM, onyOauKoBaHHOIO
30 Hos10ps 2023 1. Pe3ynabTaThl OMpoca OTHOCUTEb-
HO B&XHOCTH PA3JIMYHBIX CTOPOH B KHM3HH JIIOJICH
MOKa3allk, 4To JUIS POCCUSH Haubosee 3HAYMMBIMH
ocrarotcsi 310poBbe (58 % OIMPOIIEHHBIX) U OTHO-
meHus:t B ceMbe (56 %); 3TH IEHHOCTH SIBIISIOTCS
O0IMMH JUISI BCEX COIMAIIbHO-IeMOrpaduuecKux
rpynn (BHUOM URL).

ConmanbHas pekiiama Takke yremnser Oolblioe
BHMMaHHEe 0e30macHOCTH. B jaHHOM BHJIE HIMPOKO
UCTIONB3YIOTCA CPEICTBA BBIPA3UTENBHOCTH, (PaKThl
U o0pa3bl, BBI3BIBAIONIME SMOIMOHAIBHBIA MIOK,
KOTOpBIE HaIlpaBlieHbl Ha MaKCUMAJBHBIA CyTTe-
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cruBHblid 3¢ dekt [Kupee 2008: 8], mockoabKy
“emotional appeals are more likely to achieve
engagement” («3MOILIMOHAJIbHBIC MPHU3bIBBI ¢ 0O0JIb-
el BEpOSITHOCTHIO MPUBEAYT K BOBIICUCHUION) (ITe-
peeon Ham. — O. K.) [Yousef, Dietrich, Rundle-
Thiele 2021]. B ocHOBHOM 3TO 0€30MACHOCTh Ha
JIOpOrax, OJHAKO TaKKe Momnajaercs pekiama IMo-
JKapHOM 0e30I1acHOCTH, 0E30MaCHOCTH Ha JKEJIC3HOMH
Jopore 1 0e30MacHOCTH B ceTH MHTepHeT.

OCHOBHBIMH 00pa3aMul TaKOW pPEKIaMbl SBJISIOT-
csl IPUCTETUBAaHHUE PEMHSI 0E30MacHOCTH B aBTOMO-
Ouse, CHMXKEHUE CKOPOCTH Tepe]] IMeNIeXOIHbIMU
Mepexo/laMy U B JKWIIBIX KBapTaiax, HCIOIb30BaHHUE
JIETCKUX KPEeces M CBETOOTPAXKAIOIIUX DJIEMEHTOB Ha
ONCKJE, OTKa3 OT MOOHJIBHBIX YCTPOWCTB MpH
HAXOXKICHUH 3a PYJIeM, POKOBOH BbIE3]] Ha IMOJOCY
BCTPEYHOrO JBHXKEHUS HW T.J. YacTeIMU moOCien-
CTBHSIMH HECOONIOJICHUS MPABUIT OOBIYHO SIBIISTFOTCSI
UHBATUOHOCMb VI CMEPMb, KaK MPUMEPHI MOCIE-
CTBHI HEXKENaTebHOrO MOBEACHUS M CBOETO poja
aHTUILIEHHOCTH (pHC. 6).
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Puc. 6. IIpumep conmanbHON pekIaMbl 0€30IMaCHOCTH TOPOXKHOTO ABYIKCHHUS
Fig. 6. An example of social advertising of road safety

B kadecTBe mpumMepa mpuBeAeM HECKOJIBKO CIIO-
TaHOB COLIMAJILHON PEKJIaMbl:

Ymnas zebpa xooum no 3ebpe, Oezymmuvie aocu
X005im no paz0enbHol OCU.

40 nem ne 0oxHCUNL 00 NEHCUMU.

Cbasb ckopocmb, u mebs 0oxncoymest!

Teoe peutenue — meost 6e30nACHOCHb.

He 6visaem manvix 003 3a pynem!

JKuzuv xasccoozo wenosexa — 9mo GcenenHas,
nomepro KOMOpoul Heb3s 60CHOAHUMYb. JKusHb bec-
yenna!

Kmo muumcsa na 6oavwioti cxopocmu, uecpaem
HCUZHBIO HAUUUX Oemell.

3axpwisasn enaza Ha npaguna 0BUIICEHUS, OMKPbI-
saeulb cuem coUM NOMEPSIM.

Ilpockouus ma Kpacuwiil yeem, MONCHO HONPO-
wamvcsi ¢ O6enviM.

Pazeosapusas no moburvromy mene@ony 3a py-
nem, Bul puckyeme nasceeda oxazamvcsi 6He 30Hb
docmyna.

B croranax Takoil pekiambl 3a4acTyk0 OTCYT-
CTBYET KOHTpACT, OJHAKO KapTUHKU YacTO JOMOJ-
HSIOT 00pa3, pucys, HallpuMep, WCITyraHHbIE Ii1a3a
pedenka (Ecmb no6oo ons ob6eona?); peOEHOK KpH-
unT, pyKka BhIcTapieHa Brepen (CTOH eooumens!
A XOYUY osncumv!); momynpo3padnyio 1eBOUKy (Mawm,
domotl He dHcou. 05 6o0umens «moponuicsy).

PesynbTaThl MccienoBaHus MOKa3aid, YTO B CO-
UAITLHON peKiiaMe SKCIUTUIPYIOTCS IIEHHOCTH HITH
HX TPYIIIbI, KOTOPBIC MPOIAraHIuPYIOTCS €€ 3aKas3-
yuKaMy. Ba)kKHOM COCTaBIISIONIEN SIBJISIETCS OIIIO3HU-
1S «IEHHOCTh — aHTUIICHHOCTBY, MPEIoiararonas
3a4acTyl0 KOHKPETHbIE MOJICIH MOBEJCHUS B HILTIO-
CTPUPOBAHHBIX MJIM OMHUCBIBAEMBIX CUTyalusx. [lo-
CKOJIbKY JIF000€ TIOBEJICHHE YETIOBEKA COOTHOCHUTCS
C TIOHUMaHHEM «HACaTbHOTO», (OKEIAaHHOT0», TO
OTpaKCHHE B CO3HAHWM TAaKOH JEATCIbHOCTH MOX-
HO CUUTaTh (parMeHTOM oOpa3a MHUpa 4eJIOBeKa.
[TonTBepxkeHHEe NAHHOTO YTBEPXKACHHS Mbl HaXo-
UM B pa0OTaX BBIJAIOIIMXCS IICHXOJIONOB U MCHXO-
nuHrBucToB XX B. (A. H. JleonTtheBa, A. A. Jleon-
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TheBa, JI. C. Brirorckoro), paspabaThIBarOIIUX Jes-
TEJIbHOCTHBIA TOAX0A. Pe3ynbTarsl coriacyrTcs ¢
uccienoBanussMd, B Kotopbix HW. b. JlaBbinkuHa,
I'. I'. Hukona#tmsmmm, H.JI. Xyngkos, M. E. Kyz-
psBueBa, A. C. llleBuenko paccmarpuBaiu (pOpMH-
pOBaHME HPABCTBEHHBIX IIEHHOCTEH B COLIMAJIbHOM
pekiiame, ToAYepKuBasl ee 00s3aTeNbHBIA aKCHOJIO-
ruyeckuil acnekt. [1o MHEHHIO aBTOPOB, B COLMAIIb-
HOH peKJiaMe BBIACNAIOTCS TeMaTHYeCKHe HalpaB-
JICHUs1, KOTOPhIE COOTHOCSATCS CO MHOTMMH O0JIaCTs-
MU JKU3HH OOIIECTBA, I/Ie CYIIECTBYIOT COIMANBHBIE
MPOOJIEMBI, ¥ TIPEICTABJIAIOT BO3MOKHBIE MOJICITH MX
pemienust u noeefeHus [Mermmepsikosa 2012; JlaBwia-
kuHa 2017; Bhasin 2023].

HccnenoBanre akCHONOIMYECKOTO pakypcea co-
LHMAJIBHOW peKJiaMbl BHOCUT ONPENETIECHHBIA BKJIa]l B
BBISIBJICHHE HEHHOCTHOTO KOMIIOHEHTa B OJHOM M3
cep UENOBEUECKOW JEATEIbHOCTH, MOAYUHEHHON
BBITNIOJIHEHUIO COLIMAIbHO 3HAYMMBIX 1ienei. Pe3yib-
TaThl MOTYT OBITh BEpU(PHUIMPOBAHBI B Pa3HBIX TH-
Mmax COIMAaJbHOM PeKIaMbl, YTO TOTEHIIUAILHO 000-
raTUT W3y4eHHE U TPUMEHEHHE TEOPUH PEedeBOro
BO3/ICHCTBUA, BHOCS KOPPEKTHUBBI B H3Y4YEHHUE pe-
KJIAMHOT'O TEKCTa KaK TaKOBOTO.

B xauecTBe mepcHeKTUBHI HCCIIEIOBAaHUS BO3-
MO)KHO HaMETHTh MPOBEIEHHE 3KCIEPUMEHTOB C
WCIIOJIb30BAHNEM METOJAMK, HallpaBJICHHBIX HA U3Y-
YEHUE BHU3YaJbHONH COCTaBJISIOLICH BOCHPUATHUSA
TEKCTa, a TaKXKe BOCIPHUATHE I[€IOCTHOW KapTHHKH,
HacKOJIbKO OHAa JIETKO «CYUTBIBAETCS» PECIOH-
JEeHTaMH.

Takum o00pa3oMm, TyTeM CIUIONIHON BBIOOPKH
HamM# ObUTM OTOOpaHBI U TPH MOMOIIN JAECKPHUIITHB-
HO-aHaJUTUYECKOrO (MHTEPIPETaTUBHOI0) METona
MPOAHANU3UPOBAHBl PA3IHMYHBIE BUIBI COIMAIBLHOU
peKJIaMbl, UMEIOIIE KaK BepOaNbHBIH, TaK U HEBEp-
OanbHBIM KOMIIOHEHTHI, M IICHHOCTH, PEMPE3EHTHPO-
BaHHBIC B Pa3JIMUHBIX TUIAX. BaXHOH cocTaBIsItO-
el pa3iU4HbIX TEM COLMAJIbHON peKJIaMbl BBICTY-
MaeT KOHTPAcT, M IEHHOCTH BBICBEUMBAIOTCS Ha
(oHe «aHTUIICHHOCTEW». BakHO MOMYEpPKHYTH, YTO
MIpH TIOMOIIM COLMAJIBHON peKsIaMbl TOCYyIapCTBO U
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O0IIECTBO HA Pa3HBIX YPOBHSX CTPEMATCS CO3IaTh
JKEJaTeNbHbI UICaJIbHbIA COLMANIBHBIN KOHCTPYKT,
4acTo OTPaKAIOUINICA B CHCTEME IIEHHOCTEeH IH4-
HOCTH, BIHAIONUHN Ha TUI MbluteHus. CoruanbHas
peKiiaMa, WUIIOCTPUPYIOIIAsl «HENPABWIBHBIE» U
«pPaBHIIBHBIC» CUTYallMH, 3aKjiajbpiBacT B 00pa3
MHpAa YEJIOBEKA (KENATENbHbIE» LIEHHOCTH, KOTOPhIE
BIIOCJIEJICTBUN OYIYyT ONpENeNsiTh HE TOIBKO OTHO-
HICHUE K PA3IUYHBIM (HaKTOpaM €ro >KU3HENesTelb-
HOCTH, HO M ITOBEICHKE 10 OTHOIIEHHIO K cebe, 00-
LIECTBY, TOCYAAPCTBY.
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Abstract. Values play an important role in human life, determining a person’s perception of the
world, development, and behavior. The present research is in line with current trends: a search for sources of
value formation as well as social construction of values at the state and municipal levels. These are necessary
conditions for producing effective advertising that serves state policy on the preservation and strengthening
of traditional Russian spiritual and moral values, which is especially important in the context of the collapse
of value-based cultural stereotypes in the European space. The material for the study was collected from var-
ious media banks on the Internet by a continuous sampling method and further analyzed with the use of de-
scriptive-analytical and descriptive-comparative research methods. The author notes the prevalence of per-
sonal values over public ones, which must be considered in the creation of social advertising. The novelty of
the approach lies in the analysis of social advertising as one of the factors in the formation of a personal val-
ue system. The main purpose of social advertising is to identify social problems and ways to solve them, of-
ten using the contrast of values and anti-values. Social advertising includes many types, such as anti-terrorist,
family, intergenerational, health and healthy lifestyle, security advertising. The features of social advertising
are a combination of verbal and nonverbal (audiovisual) components as well as the use of antithesis and
rhyming slogans, which is realized in the opposition ‘value — anti-value’. The use of a suggestive potential of
poetic text makes it possible to construct a ‘correct’ model of behavior in socially significant situations. The
use of an antithesis corresponds to two types of fragments of the represented reality: problematic and ideal.
The author concludes that social advertising contributes to the formation of a certain value sphere, which is
part of the image of the world as perceived by a person.

Key words: values; anti-values; social advertising; anti-terrorist advertising; family advertising;
health and wellness advertising; the image of the world.
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