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A connected society implies a new concept of cultural patrimony which starts to exist when
the space is changing from physical to the one of data flow. Cyberspace and new technologies in
cultural institutions provide up-to-date information to their public that has the potential of acting as
a co-author by creating and sharing. Accessing cultural information of the museum's collection
online through the screen or electronic device is a global trend and leads individuals to interact,
exchange knowledge and absorb social change. Can one think that it is the “Digital Age” that is
imposing itself on teaching during the pandemic? Can you imagine that everyone will migrate to
digital on equal terms, including the population most vulnerable to poverty? Are digital
educational resources within easy reach of the entire student community? Do all families have
sufficient digital literacy and financial conditions to assist and enable their children to access and
use digital tools? The answers seem obvious. It is not possible to disregard or pretend to be a
minor problem, which was known before the covid-19: the digital inequality. It has already been
revealed that the place where you live defines insertion in the digital world. The outskirts of Porto
Alegre, like many others in Brazil, are full of families with school-age children who face serious
obstacles to accessing the world wide web. Difficulties ranging from not being able to buy a
computer to being unable to pay the cost of equipment or connection services. That is why they are
classified, in the surveys, as “second-class users”, for making use of the internet based on more
limited tools, such as cell phones, limited data access and access in public places. Digital
inequalities connected with the pandemic. The article analyzes the connected Brazilian society and
characterizes its involvement in the social media using the example of the museums of the city of
Porto Alegre.

Keywords: Museums, Digital society, New technologies of Information, Connected Brazil,
Porto Alegre.

Introduction

New technologies and media networks applied in practically all areas of knowledge, as well as
the use of the Internet, have put concepts in crisis, as well as patterns of behavior and certainties, and
also modified practices that demand new knowledge from scholars and professionals. Museums have
changed significantly since these cultural institutions opened to new experiences, and by accompany-
ing and hosting new technologies, they have gained new audience and added new categories, land-
scapes and social profiles that surround them.

The openings presuppose the possibility that individual and collective experiences of communi-
cation are carried out. The museums is too, but without losing sight of the intrinsic educational dimen-
sion of these institutions. Santos [2008] proposes that the museological practice builds knowledge,
which is, therefore, educational. When museums showcase an experience such as an exhibition that
could be aesthetic or a collection of art or specimens, people learn by holding on to emotion, for in-
stance: when a museum creatively exposes its collections, showing through interesting and innovative
interfaces, it increases its value to the public and fulfills its mission.

What is new is this article is a report on the participation of Brazilians in social media and the
creation of what we call ‘museological cartographies’ in social media. This mapping details the par-
ticipation of museums and cultural centers in social media and networks of a geographical area of
the 1st Museal Region of the State of Rio Grande do Sul, which corresponds to the metropolitan ar-
ea of Porto Alegre. This local experience represents, so we believe, a row model comparative to
many examples of cities around the world. Social media is a net with no central point and regardless
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of physical space. We also provide information about Brazil, discuss new technologies in the cultur-
al sphere, as well as in Brazilian society.

New challenges and dilemmas are imposed on museum professionals, educators and curators, as
well as the general public, as digital communication expands. Due to a variety of communication al-
ternatives available to everyone via the web, it is possible to share the benefits from a diversity of the
audience, but this opportunity is usually ridden and uncovered. The job of the museum is to unveil a
new sustainable format of marketing by the means of creativity and innovation, invest its results in
museum exhibits, and then communicate it to the wider public.

This reality makes it possible to empirically identify strategies for the dissemination of collec-
tions and other information related to the institution that can be accessed by the public and updated by
the institutions via the Internet. Moreover, the possibility of interaction is widened by the fact that dig-
ital platforms are ostensibly used by institutions, significantly altering the public experiences and cre-
ating a new dynamic in the museum that includes constant updating and monitoring the demands of
either individuals or social groups.

1. Online museum, museum-embedded technologies, and the crisis of concepts

This type of decentralized mobility provided by the Internet and social media is so strong and
fast that it proved capable of and indeed contributed to the seizure of political power in Brazil in 2018.
The fact may go unnoticed, but it indicates the strength that communication and mobilization through
social media present in a society like Brazilian, but also very similar to many others. Timing, sharing,
and interchange are the keywords in this business of having common interests. Over the past seven or
ten years, we have seen an exponential deployment of social media that becomes available to the pub-
lic via the Internet, as well as the growth of technology applications for use on mobile devices. We are
going to examine more carefully the influence of social media and new technologies in Brazil a, in
particular on the museums of the city of Porto Alegre and its connections.

The phenomenon of the global use of social media is combined with the ability and willingness
of people who, by participating, appear socially and tell others a bit about how they are. One should
not circumvent, however, the great new mercantile power behind these media. The advertising and
monitoring processes of individuals (who are users of social networks) use electronic tools that organ-
ize interests, direct their campaigns and online processes, reaping results at scale, but also sharing
them with different interest groups. As for social media, especially Facebook, the authors [Lopez and
Ciuffoli, 2012] question whether the experience of participating in the app is really new or an old prac-
tice that dates back to Guttenberg’s time. However, according to their analysis, “when one is touched
by a magic wand of instantaneity and massification technologies, they only renew ancient rites and
myths”.

In the context of cultural institutions, the implications in relation to the forms of interaction,
both between individuals and the interaction of individuals with objects, are directly linked to the fact
that people begin to act in social contexts, conditioned by technological imperatives from the experi-
ences of their past. According to Russ [at all, 2010], social media also represents changes in the way
users interact using different communication models: one-to-one (i.e. from user to user), one-to-many
(i.e. museum for users, such as blogs) and many-to-many (i.e. Wikis). Historically, one-to-one and
one-to-many communication models have provided the framework for cultural authorities as estab-
lished by museum programs. Regarding new technologies and museums, Rosali Henriques [2018] says
that there are three types of virtual museums: e-booklet, virtual world museum and interactive online
museums. According to her, the purpose of electronic brochures is only the presentation of the muse-
um, functioning as a communication and marketing tool. The museum in the virtual world is the mu-
seum in which the institution presents more detailed information about its collection, with virtual visits
to its assets. Finally, interactive online museums, which link cyberspace and the physical museum, add
interactivity to attract visitors.

The collections shown in museum online exhibitions incorporate technology for digitizing col-
lections that are safeguarded in technical reserves. The future looks bright, and among other novelties
provided by available technologies, and those that develop rapidly, is that products become cheaper as
time goes by, despite rapid obsolescence. Wired concepts of ‘museum’, ‘object’, ‘place’ and ‘patrimo-
ny’ are being reviewed in the light of ‘informational revolution’, and the official ICOFOM previous
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description of cultural heritage, authorship of artwork and digital society remains under discussion
with pears to incorporate new concepts and rewrite the concept of the museum.

Let’s examine this hypothesis. When material assets, patrimonial objects or artwork belonging
to a museum are examined, it is assumed that each object is unique and requires long-term individual
material attention, including an adequate storage environment. This is one of the reasons why so much
importance is attached to the sustainability of institutions. From a technical point of view, according to
Karp [2004], it is easy to duplicate the original digital object with complete precision. The difficulty in
this case is that the technology used for reproduction will become obsolete after the digital record has
been created and that the immaterial object of the original storage medium cannot be recovered later.

Further depreciation of the object of art or a specimen that is kept apart from the one in an ex-
hibit in a digital file creates two objects. The second one carries all the resources of the Internet and
the software on the net. However, they both perform two different peace of heritage good or asset. In
this case, it is necessary to permanently be alert and, in the long run, to ensure that digital objects are
transferred from one medium to another as technologies evolve.

Among the limitations this analysis calls for is the ability of museums to insert new professional
profiles to their teams. In fact, the museum would need the resources of four collaborative profiles:
“Digital Strategy Manager”; “Curator of Digital Collections”; “Promoter of Interactive Digital Experi-
ences”; and “Online Community Manager”. [Carvalho, Ana at all, 2018]

2. Some use of Apply Technologies within museums

Museums are bold enough to implement technologies such as QRCode*, and profit from having
labels on the exhibited items, improving the value of the museum and making content clearer and
handier?>. When adopting new technologies in exhibitions, museums create a kind of mixed mode by
connecting to a computer network, allowing navigation through images, audio and online dialogues.

This is a greater integration that has connected the public with museums, archives, and librar-
ies. This integration aims at establishing real time connection between researchers and institutions of
memory and science. According to Solima, 2007 (p.6), the innovative use of the Internet in these insti-
tutions, especially in museums, allows us to experiment with 'push' approaches, i.e. it is intended to
create a communication channel that is constantly open to users and visitors. Museums start to exper-
iment with podcasting, i.e. creating a kind of digital media magazine, in which a user can participate
and receive continuous feedback, or files in different formats that can be transferred to their portable
device and used for asynchronously, at user-defined times and locations. Some museums provide pod-
cast guides containing room by room description of the works featured in their exhibitions.

The concept of edutainment® thus takes on added value: it is not only entertainment - often asso-
ciated with innovative ways of using cultural content made available by technology - that can support
the process of learning new knowledge, but its proposition is also valid in reverse. The visit, in fact,
may represent an important opportunity for a museum to become more familiar with new digital de-
vices, helping to reduce the cognitive resistance of those who are most reluctant to appropriate the new
knowledge transmission potential offered by scientific progress [Solima, 2007, p.8].

Therefore, not only are museums changing places of interaction, always circumscribed to their
physical limits, but also, and above all, modes of interaction that are increasingly open to activate two-
way exchanges, capable of responding to the demands of emerging social relations. Some online mu-
seums open spaces for participation (discussion board) on emerging issues and make them accessible
to the public: site visitors are invited to express their opinion and compare it with other users. The
blogs of museums and cultural centers are just one of many examples of experiments with this form of
information exchange that has begun in recent years. In our research, to be seen ahead, we concluded
that there is a direct connection between the local public and their district museums run by the munici-
pality.

Other examples of technology within museums today are where artists incorporate the scent into
the aesthetic experience by "hovering" around the museum exhibit galleries with the smell of gunpow-
der, grass, jasmine, pine, and patchouli. Other social networks such as Instagran, 500px, Flickr, Pinter-
est, Photobucket, PictureSocial, and Bluecanvas are experts in art and photography that can be posted
by the authors and shared with the public or websites that the artists themselves participate in to publi-
cize their work.*
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3. Geographical, economic, cultural, and social Brazil

With around 5.500 cities and over 3.000° museums spread through the country, Brazil has ap-
proximately 5,000 kilometers from the southern tip to the far north, and from east to west, on the
northeast-northwest axis. Such a big territory comprises five different regions that are culturally and
environmentally diverse, as well as showing different history and expectations as societies. The north
of the country is the widest area and is still mostly covered by rain forest, although it hosts 3 major
cities: Manaus, Belem, and Porto Velho. By the northern region, weather is humid and hot, the popula-
tion spreads with low density over a vast territory which is not distinguished culturally®.

The northeastern region is mostly dry backlands where the climate is hot and rain is scarce. It is
the oldest region of the country colonized by the Portuguese who brought in blacks and captured Am-
erindians to work as slaves, growing and harvesting sugarcane. In the dry flat backland called
‘caatinga’, cattle farming was adopted by colonial rulers who directed their occupation with the strate-
gical role of opening pathways to the north and west, when shipping along the coastline was very dif-
ficult for six months of the year due to against monsoons winds. In the ‘caatinga’ backlands ecosys-
tem, the temperature is high and the climate is harsh with a drought that remains for decades, but, on
the contrary, it is where the Brazilian culture is richer and has more roots, syncretism and diversity.
The countryside is mostly semi-desert inhospitable areas. Historically, the dry backlands were ruled by
landlords called ‘coronéis’ occupying huge piece of land, called ‘sesmarias’, representing ‘latifindios’
of thousands of acres. This part of the country is the poorest, despite the excellent educational struc-
ture in some cities such as Salvador, Recife and Fortaleza.

The country has reduced its territory in the temperate climate zone which geographically points
to the south. The southeastern and southern regions, the European migratory mark is visible. Over
there, industry, services and educational level of the population stand out. The southeastern region has
a greater concentration of black Brazilians due to the influence of the 19™ century coffee plantation
economic circle, the last economic cycle before the industrialization of the region, which became the
most advanced in the country, especially S@o Paulo and Rio de Janeiro.

The south of the country lies in the temperate zone and received many immigrants, especially
Portuguese, Germans and Italians, as well as Poles, Russians and Spaniards. The state also represents
the Brazilian ‘alamo’ where the ‘gauchos” have a history of fighting with their neighbors to defend
and define their final borders with Uruguay and Argentina, meaning a long tradition of armed disputes
with the two countries. The South Brazil comprises three states: Rio Grande do Sul, the southernmost
bordering Argentina and Uruguay, with its capital Porto Alegre, Santa Catarina with Florian6polis as
capital and Parana where Curitiba is the political center.

The fifth region of the country is the Brazilian Midwest that occupied the very center of South
America. It has sparse population density and a transition point between two ecosystems: here Ama-
zonia and the Pantanal (wetlands) take place, but both are losing space nowadays to monocultures
such as soybeans, sugarcane, and cotton but also to prairies to raise cattle. This ecosystem suffers from
wildfires, same of then criminal, during the dry season with the aim to increase cattle space. The agro-
business has gained momentum in the Brazilian Midwest in the last 20 years as the region became the
world largest exporter of animal protein, soybean, and cotton, but unfortunately these huge monocul-
ture plantations or farms developments has been growing in exchange of environmental devastation.
One other sad characteristic of the region is the lack of transport infrastructure to drain production to
the ports of the coastline which increases final product price.

The characteristics mentioned so far, which were geographical, economic, cultural, and social,
appears in today’s behavior of the most part of the Brazilian people in terms of the use of communica-
tion technology, which is of great interest to museums and their administrators. Participation in social
networks through the Internet, as well as the interest for new technologies such as handsets and mobile
phone applications are important in the country. This new way of connecting with technology is
adopted by many museums to approach their public or to keep up with new forms of communication.

It is worth mentioning the political organization of the country according to the 1988 Constitu-
tion. Brazil has three levels of public administration. The first one is the municipality level, referring
to the city, county, or district governed by a mayor and his secretaries. The second is the state, or prov-
ince, ruled by the governor and his departments’ chiefs. Each state has a capital, normally the biggest
and most important city. The last level is the federal or the union level, which comprises the center of

109



J. Bittencourt-Francisco

the power. The Republic of the Brazilian Federated States has its home in the Federal District, a neu-
tral city, as we all know, named Brasilia which is in the very center of the country, where the President
and his executive ministers have their offices.

The country is formed by twenty-six Federated States (and the Federal District) with about 210
million inhabitants. Members of parliament, as well as members of the executive branch of three lev-
els, are elected by the people, as the country has 147 million voters®. Each of the mentioned public
entities, municipality, state and union, has its own culture departments and, consequentially, autonomy
and independency. This means three different cultural policies and budgets, to which their museums
are linked.

Brazil is the 5™ largest land surface on the globe marked by national borders, and its unifying
language is the Portuguese, the only country in the Americas where it is spoken. One interesting fea-
ture is the diversity of its inhabitants, composed of social groups of different origins and with high
rates of miscegenation among themselves. In Brazil, in general, regional inequalities draw attention,
both in terms of population and level of formal education, but also in urbanism and infrastructure.

The country’s natural resources, internal market, agriculture, and industry have global power,
but persistent problems that may be linked to the nation's historical process of economic viability, give
a social stain colored by violence, corruption, a crisis of values, and lack of political stability. Such
blemishes reflect the weak, or at least not steady, late economic growth. The high unemployment rate
and low educational level of the population, as well as the marked differences® between Brazilians,
would not be deserved only by the already mentioned positive attributes. It is interesting to note that
the Brazilian territory is inserted in a sort of 'spearhead’ of the western world, like the American conti-
nent, the last territories to be colonized by Europeans in the traditional mold of the early modern age,
when the colonizers brought their mercantile and religious frameworks of the time.

Further, it is no surprise that in this scenario, Brazilian online communities have quietly trans-
formed local society. It has become a force capable of blending millions of followers who are influ-
enced and able to make choices, supporting and replicating political ideas of ‘leaders' whose social
networking platforms are echoed through written messages, audio and video, surprising and over-
coming political forces that do not mobilize or use such a direct form of communication. It has re-
cently been shown that many of these digital influencers are really right-wing foreign-born that have
been translated into Brazilian reality, bringing the capability to use electronic algorithmics to direct
misinformation firing fake news among millions of people to score followers and elect local politi-
cians.

Habermas explains this by the fact that this is not the relationship of a single individual to some-
thing in the objective world that can be represented and manipulated, but the intersubjective relation-
ship that the subjects who speak act assume trying to understand something among themselves .

In doing so, communicative actors move through natural language, drawing on culturally trans-
mitted interpretations, and refer to something simultaneously in an objective world, their ordinary so-
cial world, and their own subjective world [Habermas 1984, p. 392].

4. Connected Brazil and how Brazilians use new communication technologies

To comprehend it more deeply, we use the McKinsey Brazil Digital Institute Report™®, 2019
[p.35] on the participation of Brazilians in social networks''. Following the source, 83 million people
use the Internet daily, (two out of every three Brazilians). This puts the country above average in terms
of the Internet access devices among those who use it. Also, in terms of the number of hours per day
(online), the index is one of the highest. According to Google'?, in 2018 Brazilians spent an average of
9 hours a day connected, almost half via mobile devices, and about 3.5 hours a day posting on social
media, up 12% over the last 4 years. It is important to point out that 95% of the active population has
smartphones. However, according to the same source, in Brazil, there are 20 million mobile app users
of as Uber and 7 million Netflix subscribers .

According to the study of McKinsey Institute, the country was ranked 2nd or 3rd among the
most interactive social media platforms, including Facebook®®, Instagram®, YouTube®®, WhatsApp'®
and LinkedIn'’. The survey shows that 95% of the population has a TV set, 89% possess a mobile
phone of any type (71% have a smartphone), 38% have a laptop or desktop computer, and 15% pos-
sess tablets. It has been accounted that 83% participate in online chat, 56% use social media, 54%
watch news and use search engines on the Internet, and 41 million emails are sent daily.
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Yet, there is plenty of room for digital inclusion in the life of the population, and the growth po-
tential of digital and technological industries is shown to be major business opportunities, especially in
e-commerce and distance learning (e-learning), which is growing and consolidating in the country®,
despite the quality problems of some courses and the lack of technological resources in others, as well
as the low qualification of some 'monitors'. Online book reading is found only in 2% of the surveyed
population. In addition, it should be noted that households with higher incomes have nearly four times
more Internet penetration than households with lower incomes, which isolates and excludes those who
really need it. Another reality worth mentioning is the average Internet speed in the country. Although
it has risen five positions since 2014, ranking 133rd out of 200 countries, in 2018 at 2.58 mbps, it is
still the lowest among many developed economies.

5. The great Porto Alegre area and its museums: a study case.

The city of Porto Alegre and its surrounding towns (The Great Porto Alegre area) is the capital
of the Rio Grande do Sul State, the southernmost territory. It is here that the international migration is
marked, especially Europeans who came as settlers in the late 19" century, along with the ‘gaucho’*®
style and way of life that are an important part of the local cultural heritage.

The study is based on the museums of the capital and surrounding municipalities within 100
kilometers axis from Porto Alegre. In this universe, we locate 87 institutions analyzes in the essay. To
better systematize the work, we divide these institutions by ownership/management level, thus classi-
fying institutions into federal (includes 80% of university museums that are under federal manage-
ment), state, municipal and private museums, (called ‘particular’ — that includes 20% of the university
museums which have private ownership) as illustrated in the following graphics.

Graph |
Museus da 12 RM/RS - 87 museus

Federal
9%

—— 1 = Particular
Particular

[ 1 5 31%
Estadual

18% = Municipal

= Universitario
= Estadual

| Universitario = Federal

20% r — ‘
Municipal |
22%

Most of the university museums are federally owned, and quite a few of the private ones are
foundations or simply private museums. We can also distinguish them into thematic, historical, sci-
ence and art museums®. Thus, Graph | show that state or public museums (federal, state, and munici-
pal) account for 69% of all cultural institutions, while the remainder is represented by private ones.

Of the 87 museums (and cultural centers) surveyed that make up the majority of the 1st museum
region, regardless of their type of ownership or management, we agreed, for a better understanding, on
content aspects, for example: Charcoal Museum (in the city of Charqueadas) is thematic. The Julio de
Castilhos” Museum is a historical museum (in the capital). The Iberé Camargo Foundation (in the
capital) is an art museum and the Sciences and Technology Museum (in the capital) is a science muse-
um.
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Graph 11 (Typology of Museums)
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Our research aims to map out the museums in the Porto Alegre area (1*. Museal Region) that
are present or represented in social media. According to our investigation, the Facebook platform
stands out as the one of priority use. Our research is relevant for revealing the general position of the
museums in the covered area, whether they have representation on the Internet in which platform or if
they have their own web page, or if the Museum were closed during our research, as we observed in

the chart below:

Graph 111 (Museums closed or with no page in the Internet)
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Graph IV (Museums — Presence in the Internet platforms — by management)
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As for Graph 111, it is easy to conclude that some museums are unable to sustain or finance their
own homepage and alternatively create a Facebook page, obviously for budget reasons. We also found
that many public museums (owned by municipal, state, or union) use their maintainer's web page (for
example, the county, state, or the union culture department) with which they are linked, to grant them
virtual space, for example, a link to their home pages.

Graph IV represents a broader view of the participation of museums (of the first museum re-
gion) on the Internet (excluding the Facebook platform shown earlier). We highlight the use of
blogs by public museums (primarily municipal), as well as the variety of media in private and uni-
versity museums. It is important to point out that blogs may confer important popular (public) par-
ticipation to museums in ways of interaction and notice the possibility in the blog media for broader
participation and opportunities of communication, which may include photos, movies, podcasts, in-
teractivity, and text sharing. This may explain the greater proximity, as shown in our research, of the
public to municipal museums, which may be more closely linked to their local content, which is
community driven.

6. Conclusion

A technological perspective will support the museum in its development, stimulating the ability
to present itself as an interlocutor, able not only to ask questions, but to provide adequate answers to
many of the questions that visitors pose. We wonder if connecting means to innovate and how can dig-
ital potential be used to generate resources for museums and cultural institutions. How to apply re-
source mobilization practices to be used by social organizations? What innovative practices can unite
the awareness of shared economies and digital channels that can support the financial sustainability of
museums and cultural centers? These are questions to reflect the perspective of the use of technology
in museums and cultural institutions. The use of some of the technological solutions described in the
article, in fact, implies a certain familiarity of the user with the digital environment, as well as a pro-
pensity to use such tools, which cannot be referred to the issues considered in their entirety due to
presence of significant differences related to gender, age or professional status. There is a potential
number of users in Brazil who still do not adhere to the new demands that are focused on experiment-
ing with technologies and socializing their knowledge. On the other hand, as already mentioned, the
Brazilian population welcome and show interest in new technologies and connectivity.

The question arises: which kind of museum do we want? It will certainly always be presential
and of quality, but we cannot abandon on modernity and technological changes that are coming in
full force. Thus, we must ask whether museums are committed to fully participating in this field,
taking the application of new technologies as a priority, in the sense that they can also support the
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remaining museological functions. The Internet implies potential in revitalizing political communi-
cation, but this potential is vulnerable according to the surrounding social and economic infrastruc-
ture. In the Porto Alegre area, as in a mirror applied to other cities in the world, it is possible to veri-
fy that the diversity of social media is present, but there is still plenty of room to grow. Democratiz-
ing information is one of the advantages of going online, and it certainly helps the museum's work
in accomplishing its mission. These new tools show us that the need for memory and culture are im-
portant demands of the population, as they are represented at all levels of public administration, but
also attract the interest of private groups. As we have seen in some cases, the use of social media
and technologies enable museums to remain sustainable and, above all, to help cast information,
integrate and exchange culture, which is essential in a country as large and different as Brazil.

Notes

! It is a 2D barcode that can be scanned by mobile devices. This code, after decoding, becomes a piece of text, a
link that will redirect access to the content published on some site. Source:https://www.triscele.com.br/triscele/
interatividade/qr-code-em-exposicoes-museologicas, accessed 02.06.19.

2 Some examples: https://www.handbuiltcreative.com.au/#work, accessed 06.06.19.

® Edutainment, or edtech, meaning the merge between education and entertainment. Source:https://envolverde.
cartacapital.com.br/edutainment-a-uniao-entre-educacao-e-entretenimento/, accessed 07.06.109.

* Source:: http://www.tecnoartenews.com/noticias/15-redes-sociais-para-artistas-compartilharem-seus-trabalhos/,
accessed 07.06.19.

® Source: https://www.museus.gov.br/os-museus/museus-do-brasil/, accessed 09.06.19.

® Two great exception [among few small others] is the Emilio Goeldi Museum in Belem, Para State, and The
Manaus Institute of Amazonian Research, at Manaus, Amazon State. Specially Belém, Manaus and surrounding
areas have the infrastructure and direct connections with the rest of the country.

" Used as a gentile to name those born in the Brazilian state of Rio Grande do Sul. In addition, it is used to refer
to a folklore type and a set of codified traditions spread by a cultural movement grouped together for this pur-
pose. and known as Gaucho Traditions Center or CTG.

% In Brazil, voting is mandatory and the ballots are open to citizens from 16 to 70 years old. General elections
take place every 4 years, and despite the high number of people participating in a single day [between 9:00 and
18:00], its results are usually determined in few hours, due to the use of electronic devices such as electronic
ballot machine and biometrics. Source: http://www.tse.jus.br/imprensa/noticias-tse/2018/Agosto/brasil-tem-147-
3-milhoes-de-eleitores-aptos-a-votar-nas-eleicoes-2018, accessed 12.06.19.

%Source:  https://portal.fgv.br/noticias/pobreza-e-desigualdade-aumentaram-ultimos-4-anos-brasil-revela-estudo,
accessed 09.06.19.

19°source: https://www.brazilatsiliconvalley.com/brazil-digital-report, accessed 09.06.19. It presents an overview
of the Brazilian economy, but also of innovation including the digital landscape. The data show that the country
offers surprising opportunities and impressive numbers, but also many challenges in terms of innovation and
productivity, its worst performers, but necessary to drive growth and social advancement.

1 The methodology of the research on the participation of Brazilians in social networks was conducted in No-
vember 2018, and used a stratified sampling of 2,477 people living in urban areas, aged 15 to 60, from economic
classes A to D.

12 CETIC.br; Consumer Barometer Google [2018]. Available at: https://www.consumerbarometer.com/en/, ac-
cessed 10.06.19.

13130 million users, the world's third-largest user base and pilot for new products such as event stories, game
content, etc.

% Over 50 million users, second largest user base.

1> Second in the world with about 69 million views per month.

1% Over 120 million users, the most popular and used communication app in Brazil, with 91% penetration among
Internet users.

' With 29 million users, the 3rd largest base in the world.

18 According to the Ministry of Education, between 2017 and 2018, the offer of distance learning graduation
courses jumped from 6,583 to 15,394. The 133% increase is a direct consequence of a Federal Bill of 2017 that
loosensthe regulatory framework for this type of learning system in order to increase the offer of higher educa-
tion courses in the country. In 2016, Brazil had 1.5 million students enrolled in distance learning, however, the
scenario leads to a perspective that within five years there will be 2.27 million. Source: https://desa-
fiosdaeducacao.com.br/polos-ead-em-crescimento/, accessed 21.07.19.

9 The term is also given to people linked to livestock activity in regions of natural field occurrence, the pampa
biome, which occurs in southern South America, in countries such as Argentina, Brazil and Uruguay, and those
born in the Brazilian state of Rio Grande do Sul. The peculiar characteristics of its pastoral way of life would
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have forged a culture of its own, derived from the amalgam of Iberian and indigenous culture, adapted to the
work performed on the properties called estancias. Sometimes the term is also considered similar or equivalent to
other rural lifestyles in other cultures, such as the American cowboy, Chilean huaso and Mexican charro, for
example.

20 Not included here the museums of territory, anthropological and communitarian due to their reduced number.
[at least one of each do exist in the studied geographical area: First Museological Region — 1* RM]
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COEJANMHEHHASA BPA3NJINA
N HIUPPOBBIE 'YMAHUTAPHBIE HAYKMU:
HEPCIIEKTUBbI HHTEPIIPETALIUU MY3EEB
B ITIOPTY AJUIEI'PA

A bumenkoypm-®panyucko

DenepansHblid yHUBepcuTeT B Puy-I"panan-ny-Cyi,

IMaymy I'ama, 110, ITopty-Anerpu, Puy-I"panau-ny-Cyn, bpazumis
francisjulio@hotmail.com

Hcnonp30BaHne HOBBIX TEXHOJIOTMH, VIHTEpHETa M MeauaceTeil IpakTHYECKH BO BCeX 00ia-
CTSIX 3HAHMI OKa3aJio CYLIECTBEHHOE BIUSHME Ha My3elHyIo cdhepy, U3MEHIIO TOHUMaHNue 00bEeKTa
HacJIeaus, HOPOJUIO SIBICHUE «IM(POBOr0 HepaBeHCTBa». My3en 3HAUUTENbHO MU3MEHWINCH C TeX
1Op, KaK Hayald NPHUMEHATb HOBBIC TEXHOJIOTMH: IPHOOPENN HOBBIE ayJUTOPUU M COLHUAIBHBIN
KOHTEKCT.

B crathe paccmarpuBaercsi mpoOieMaTHKa HCTIOIb30BaHUS Opa3miIbIlaMH COILMAIBHBIX CETeH
My3€eB, B YaCTHOCTH, B TaKOM acIeKTe, KaK «My3eosorndeckas kaprorpadus». [lonpodHo aHanusu-
pyercs cuTyalus B Opa3sHIIbCKUX My3€siX U KyJIbTYPHBIX LIEHTPAX B «MOJCIBHOMY JUIS CTPaHbI CTO-
JuyHoM peruone Ilopry-Aserpu.

OKCHOHEHIMAIBHBIA POCT U Pa3BEePThIBAHHUE COIMAIBHBIX CETEH, Meina, KOTOpbIe CTaJIN 001IIe-
JOCTYIHBIMH Onarozapsi IHTepHeTY 1 MOOMIIBHBIM YCTPOMCTBAM, NPHUBEI K MOSBICHHIO HOBBIX KaHa-
JIOB KOMMYHHUKAIIUH C ayANTOPHEH, PACIIUPUII M YKPEIIHII CBSI3U MEXKIY My3esIMH U ITyOnuKoil. Myszen
MEHSIOT HE TOJIBKO MECTa B3aUMOJCHCTBUS C ayIUTOPUEH, NPk OrpaHMYCHHbIC NX (QU3HYECKUMU
npesieslaMy, HO ¥ CIIOCOOBI B3aMMOJCHCTBHUS, KOTOPBIE CTAHOBSTCS BCe 00JIe€e OTKPBITHIMU JUIS aKTH-
BU3aLUH JIByCTOPOHHETO 0OMEHA, MO3BOJISIOIEr0 T'MOKO pearnpoBaTh Ha 3alpoChl CO CTOPOHBI MOCE-
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TUTeNel u coodmmecTs. HekoTopsle OHIANH My3eH OTKPBIBAIOT IUCKYCCHOHHBIE IDIOMIAAKH TI0 BO3HHU-
KalOLIMM BOMPOCAM M AEJal0T X OTKPBITBIMU JJIsl OOIECTBEHHOCTH: MOCETHTENEH caifTa mpuriama-
10T BBICKA3aTh CBOE MHEHHE U CPABHHUTB €TO C OMBITOM JIPYTUX Moib3oBateneil. bioru MyseeB u Kyib-
TYpPHBIX IIEHTPOB SBIISIOTCS JIUIIH OAHUM W3 MHOTHX MPHMEPOB SKCIIEPUMEHTOB C ATOH (opMon 00-
MeHa mH(popmanueii. B xone mccieqoBanns caenaH BRIBOI O CYIIECTBOBAHHUH MPSIMON CBSI3U MEXKIY
MECTHBIMH COOOLIECTBAMH M TOCYAaPCTBEHHBIMH MY3€sIMH, HAXOAALIMMUCS B BEJJCHUN MYHUIIUIIAIH-
TETOB.

B Bbpazunmm, ¢ ee orpoMHOI TeppUTOpHEH, cymecTByeT okoio 5 500 ropooB u MOCeNeHnH, B
KOTOphIX feiicTByeT Oomnee 3 000 my3eeB, pacloNOKEHHBIX 10 BCeW CTpaHe, BO BCEX IIATH PETHOHAX,
Pa3INYaloMMXCsl B KyJIbTYPHOM M 3KOJIOTMYECKOM OTHOLICHHWH, UMEIOIINX Pa3HYI0 UCTOPHIO U OXKH-
nanust obmectBa. CornacHo oT4eTy bpasuibCckoro HHCTUTYTa HUPPOBBIX TexHoJoruit 3a 2019 r. 06
y4acTUH Opa3uiblieB B COLHMABHBIX CETAX €XKEAHEBHO MHTEpHETOM MOIB3yrOTCA 83 MIIH YellOBEK
(maBe Tpetu O6pasmibneB). [lo manabiM Google B 2018 1. 6pa3wmiIbLbl IPOBOAWIN B CPEIHEM 9 4acoB B
JICHb Ha CBsI3M (OAWH M3 CaMBIX BBICOKHX WHIEKCOB) M OKOJIO 3,5 4acoB B JICHb, pa3Memas coooIe-
HUA B CONUAJIBHBIX CETAX.

I'opon [Hopty-Anerpu sBisiercst ctonunei mrara Puy-I'panau-ny-Cyn, caMoil 10xHON TeppH-
TOpPHUH CTpaHBL. B maHHOM mpoekTe uccienoBaauch 87 My3eeB CTONHIBI M OJIM3IeKAMUX MYHUIH-
naixutetoB B npenenax 100 km ot [lopty-Anerpu. OHu OBUTH pa3aeneHsl Ha TPYIIBI IO THITY CO0-
CTBEHHOCTH / ynipaBieHus: ¢eaepanbubie (BKiodas 80% YHUBEPCUTETCKUX MY3€EB, HAXOMAIIUXCS B
(denepanbHOM YIPaBICHUH), TOCYJIapPCTBCHHBIC, MYHHIIMIIAJLHBIC M YACTHBIC, a TaKXKe IO BUAAM
KOJUIEKIIUH (TeMaTHYeCKHe, UCTOPUIECKUE, UCKYCCTB, HAYYHBbIC MYy3¢H). YUHUTBHIBAIHUCH TOJBKO TE
My3eH, KOTOphIe UMEIOT MPEACTaBUTENCTBO Ha Tuiatdopme Facebook.

MHuorue MYy3€Hu Epa31/1m/n/1 MIpeANOYUTAOT CO34aBaTh HEC CaﬁTBI, a CTpaHHLBbI B COOMUATIBHBIX
CETAX, YTO MOKHO OOBSACHUTH ACPUIMTOM OIO/PKETa HA CO3JaHHME U MOIICPKKY caiiToB. Comnuans-
HBbIE CeTH OECTUIATHBI /ISl UCIIONB30BaHUS U IMyOJIMKAMKA KOHTeHTa. MHOTHE TOCyIapCTBEHHBIE MY-
3eM HCIIOJIB3YIOT BEO-CTPAaHUIY CBOETO OKpYyTa, IITaTa WX OTAeNa KyJIbTYphl COOTBETCTBYIOIIETO
npodcor3a. AHAIU3UPYETCS MCIOJIb30BaHUE OJIOTOB rOCYIapCTBEHHBIMH My3eIMH (B IEPBYIO Ove-
peab MyHHUIHMINATBHBIMU) M pa3HOOOpa3ue CpecTB MacCOBOK MH(GOPMAIMK B YACTHBIX U YHHBEPCH-
TETCKUX My3esX.

TexHOJI0THU CIOCOOHBI MOANEPKATh Pa3BUTHE My3es, ClelaTh My3el coOecemTHUKOM, Naro-
UM aJCKBATHBIC OTBECTHI HA MHOTI'M€ BOIPOCHL nocetureneid. Ho pa3BUTHUEC TEXHOJIOTUHN CTaBUT U
poOJIEeMHBIE BOIIPOCHI: MOXHO JIU O0BEJAMHHUTH CPEJICTBA ISl HHHOBAIMKA W MCIOJb30BaTh U(PO-
BOHM TMOTEHIMAN IS CO3/IaHUsI PECYPCOB MY3€€B M KYJIbTYPHBIX yupexaeHui? Kak npuMeHuTs Me-
TOABI MOOWIJIM3AIIUU PECYPCOB, KOTOPBIE OYAYT MCTIOIB30BaThCA OOIECTBEHHBIMUA OpPTaHU3aAIU IMU?
Kakvie M”HHOBAIIMOHHBIC IPAKTHUKH MOTYT 00BbEITUHUTH TIOHUMaHHE OOIEH SKOHOMHUKHU U IU(POBBIX
KaHaJI0B, KOTOpbIe OyAyT MOAJIepKaTh PHUHAHCOBYIO YCTOMUYMBOCTD MYy3€€B M KYJIbTYPHBIX IIEHTPOB?
OTH BOIPOCHI OTPAKAIOT MEPCIEKTUBY HCIIOIb30BaHUS TEXHOJIOTHI B My3esiX U KYyJIbTYPHBIX y4pe-
KICHUSX.

B paiione Ilopty-Asierpu MOXHO yOEIUTHECA B TOM, KaKk pa3HOOOpPa3HO HCITOJB3YIOTCS pas-
JJUYHBIC COIMUAJIBHBIC CETHU N KAKOC MHOXKECTBO BO3MOKHOCTEN JJI pa3BUTUA MY3€EB OTKPBLIBACTCA C
uXx momoiipio. JleMokparuzanust nHGOpPMAIK — OJHO U3 IPSUMYIIECTB BbIX0/a B IHTEpHET, U 3TO,
0€3yCIIOBHO, TIOMOTAaeT MYy3€l0 BBIMIOJIHATH CBOIO MHUCCHI0. AKTHUBHOCTH Opa3HIIbIIEB B COIIMAIBHBIX
CeTSX M OTKJIMKH, CBSI3aHHBIE C UX BOBJICUCHHEM B MY3EHHYIO NESATEIbHOCTH MOKA3bIBAIOT HaM, YTO
BaKHEHUIIEH MOTPEOHOCTHIO ISl HACENICHUS SIBIIACTCS MMOTPEOHOCTH B IAMSTH B KYJIBTypE.
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