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N.V. Kharitonova, A.A. Limpinskaya
STATE AND PROSPECTS OF INTERNATIONAL OUTBOUND TOURISM

IN THE PERM REGION

The article considers specific features of the tourism market and control points of its analysis, as well as
the state of and changes in outbound tourism of Perm Krai over the period from 2013 to the beginning of
2016. On the basis of data from flight programs of the International Airport Bolshoye Savino (Perm
International Airport), the volume and geography of outbound tourist flows are analyzed. The dynamics of
average prices  on popular  summer and winter  tours  from Perm to Greece and Thailand has been revealed,
which demonstrates that the drop in demand on these tourism products slightly depends on the increase of
the major foreign currency rates against the ruble. The Internet survey conducted has shown preferences of
Perm Krai residents in choosing tourist international and Russian destinations, the extent to which the
international situation influences tourists' traveling activity, the value of affordable expenditures on
international tourism, and the degree of tourists' satisfaction with the flight geography from the place of
residence offered by tour operators. A demographic portrait of the regional international tourist is drawn. The
research provides analysis of the current state of outbound tourism in Perm Krai and evaluates its prospects.

K e y w o r d s : outbound tourism, tourism market, tourism products, tourist flows, flight programs,
outbound tourism geography, foreign recreational space of the region, tourists' preferences.
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 2013–2015 .)

2013 2014 2015

,
. , %

,
. ,

%

,
. , %

91 1,4 11 117 1,4 123 2,2
141 2,2  10 0 0,0 0 0,0
268 4,2 7 290 3,5 7 0 0,0

0 0,0 188 2,3 8 0 0,0
274 4,3 6 298 3,6 6 0 0,0
742 11,6 3 804 9,7 3 280 5,0
830 12,9 2 1180 14,2 2 1191 21,4 2
404 6,3 5 656 7,9 4 173 3,1
496 7,7 4 432 5,2 5 378 6,8
187 2,9 8 144 1,7 0 0,0
142 2,2 9 171 2,19 135 2,4
2838 44,3 1 4002 48,3 1 3287 59,0 1
6413 8282 5567

 2013  2013–2014 . 
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 2013–2016 .)

 2014 .  « »  50%, 
. 

.  ,  :

2013/2014 2014/2015 2015/2016

,
. , %

,
. , %

,
. , %

138 3,8 144 7,8 138 17,3
1761 48,7 816 44,2 0 0,0
308 8,5 171 9,3 165 20,7
127 3,5 0 0,0 0 0,0
198 5,5 220 11,9 220 27,6
595 16,4 496 26,9 275 34,5
492 13,6 0 0,0 0 0,0

3619 1847 798
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